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The University of Strathclyde's mission dates from our 
founder, Professor John Anderson, leaving instructions 
in his will for 'a place of useful learning' to be 
established in the city. By this he meant an institution 
open to everyone, regardless of gender, status or 
income. 

We continue to be committed to 'useful learning' through our provision of relevant, 
high quality, educational opportunities, the global application of our research and our 
focus on knowledge exchange, all of which aim to benefit the wider economy and 
society. 

Our commitment to 'useful learning' is about: 
 

• Offering a wide range of education opportunities in a flexible, 
innovative learning environment. 

• Developing students who have the aptitudes and capacities to 
make significant contributions to their communities after 
graduation as employees, employers and citizens. 

• Connecting research through knowledge exchange to make an 
impact on modern society. 

The Place of Useful Learning 
John Anderson 1796 
 “ ” 
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Welcome 
I am delighted to welcome you to the University of Strathclyde Business School (SBS) and 
our prestigious MBA programme. You are now a part of the Strathclyde MBA family, joining 
thousands of students and graduates around the world. 

Strathclyde Business School is one of a small group of business schools in the world with all 
three of the internationally recognised accreditations: AMBA (Association of MBAs, UK), 
AACSB (Association to Advance Collegiate Schools of Business, USA), and EQUIS 
(European Foundation for Management Development, Europe). We are proud of these 
awards as they recognise the quality of the business school and its programmes. Each 
accreditation process involves providing an in-depth self-analysis report and subsequent 
extensive inspection of facilities and procedures, and interviews with students, staff, industry 
contacts and alumni. 

At Strathclyde you will be taught by academics who are renowned for their insightful 
research and who carry out consultancy work with companies and major public 
organisations across the globe. Their aim is to make you question, re-think and evaluate 
how you do business, so expect your experience with us to be both stimulating, and 
challenging! 

We believe strongly that experienced leaders deserve an approach to learning that reflects 
their skills and knowledge. The Strathclyde MBA is intentionally experiential and based on 
collaborative learning: participants are encouraged to share and build on their varied work 
experiences, knowledge, understanding and skills. Our substantial experience in delivering 
and developing MBA programmes means we offer a carefully integrated programme: the 
Strathclyde MBA has a beginning, middle and an end, and these stages namely: The 
Reflective Practitioner. Making the Business Work, Strategic Management for Sustainable 
Success and Personal Development have been thought through following years of careful 
review and consequential incremental change.  

As your time with us progresses, you will be able to customise your MBA by choosing from a 
selection of electives. These electives are provided by a range of experts drawn from across 
the whole of Strathclyde Business School and from external experts in their field. As well as 
the opportunity to undertake electives locally, wherever you are studying, you are also able 
to join others from around the world who come to Glasgow for the Elective Summer School 
held each year. Our experience is that the opportunity to mix with others taking the 
Strathclyde MBA from our international centres is extremely valuable for all concerned. On 
graduation, you become a part of the global Strathclyde alumni network that, if used 
effectively, will provide you with valuable contacts throughout your future career. 

We hope you enjoy, and get the most out of your time with us. You can be assured of our 
commitment to providing you with the best learning experience possible. 

 

 

 

Professor David Hillier 
Executive Dean, University of Strathclyde Business School 
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The University of Strathclyde  
The University of Strathclyde’s mission – to be ‘the place of useful learning’ – stems 
from our founder, Professor John Anderson who, more than 200 years ago, left 
instructions in his will for ‘a place of useful learning’ to be established in the city of 
Glasgow.  

This remains our mission today: to combine academic excellence with social and 
economic relevance. As ‘the place of useful learning’ the University is committed to 
the advancement of society through the pursuit of excellence in research, education 
and knowledge exchange, and through creative engagement with partner 
organisations at local, national and international levels. 

We take it as our responsibility to research, teach and be of benefit to society – to 
reach outside the University to make the world better educated, prosperous, healthy, 
fair and secure. Our ambition is to be among the leading technological universities in 
the world. 

 
Strathclyde Business School 
Triple accredited  
Founded in 1947, Strathclyde Business School is an enterprising, pioneering 
institution of global standing. SBS is one of an elite group of business schools in the 
world to have achieved triple accreditation from the international accrediting bodies 
AMBA, EQUIS and AACSB – an indicator of the quality of our international scope 
and standing in research, teaching and contribution to the wider business 
community. 

Pioneering  
We are known for our innovation in business and management education, 
pioneering, amongst other things, the study of Marketing; introducing new methods 
of study for the Strathclyde MBA in the UK and taking it into many new countries; 
and initiating cross-disciplinary studies. 

Research  
Strathclyde Business School supports a vibrant, innovative and supportive research 
culture. The UK’s last Research Assessment Exercise in 2008 ranked SBS 7th in the 
UK with over 65% of output judged to be world leading or internationally excellent. 

Knowledge Exchange  
We have a reputation for effective working with business, industry and the public 
sector and our vision is to attain the highest levels of knowledge exchange. 

Knowledge Exchange in the business and management field takes place through 
applied projects, consultancy and action research. SBS develops theory-led, policy-
relevant research through collaboration and dialogue with a variety of organisations, 
government and trade unions. The business school hosts the successful Centre for 
Corporate Connections and leads the Business Engagement theme within the 
University’s new Technology Innovation Centre (TIC).  
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Strathclyde University has always had close links with industry and business but the 
university is taking partnership to a new level and helping Scotland’s industries 
compete on the world stage: the TIC revolutionises the way researchers in academia 
and industry collaborate and innovate together – up to 1200 researchers, engineers 
and project managers from academia and industry will work side-by-side in a state of 
the art building in the heart of Glasgow.  

Developed with industry, for industry, the Technology and Innovation Centre has 
already attracted major partners including Scottish and Southern Energy, the Weir 
Group, Scottish Power and several other major cross-sector industrial partners. The 
partnership will benefit from participation by large corporations and a large grouping 
of innovative SMEs. 

 

Entrepreneurial  
Strathclyde is an entrepreneurial and innovative university – the business school 
itself is home to the Hunter Centre for Entrepreneurship - and students can also 
access the services of the Strathclyde Entrepreneurial Network (SEN) which 
supports students, graduates and postgraduates with interests in entrepreneurship 
and new venture creation and supports academics and researchers in realising the 
value of their research through commercialisation and enterprise. MBA students 
formed a sounding board for SEN, helping prepare select entrepreneurs to pitch 
their businesses at Strathclyde 100 events throughout the year in the UK, 
Switzerland and the UAE, where potential investors come to listen to project ‘asks’ 
and often invest in the projects on offer. This is an ideal opportunity to network with 
well-known entrepreneurs and investors from different sectors. 
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International MBA Programme Administration 
 

MBA Executive Director Post-Experience Programmes 
Mr Alan McIntyre 
+44 141 548 5770  
alan.w.mcintyre@strath.ac.uk 
 
Academic Director – Gulf & Europe     
Dr Ron Bradfield   
+9712 404 8546  
bradfield@strath.ac.uk 
 
MBA Operations Manager 
Mr Findlay Black 
+44 141 553 6009  
findlay.black@strath.ac.uk 
 
Programme Administrators (International MBA Programme) 
Susan Frew   
+44 141 553 6115 
susan.frew@strath.ac.uk 
 
Angela McAulay   
+44 141 553 6156 
angela.mcaulay@strath.ac.uk 

 
MBA Project Co-ordinator 
Kirsteen Weir   
+ 44 141 553 6060 
kirsteen.weir@strath.ac.uk  

 
Myplace & Content Management          
Stephen Andrade (Content Administrator)  
+44 141 553 6137 
mba-myplace@strath.ac.uk 
 
Anne Hanlon-Bucher (Content & Communications Manager)  
+44 141 553 6135  
anne.hanlon-bucher@strath.ac.uk 
 

mailto:alan.w.mcintyre@strath.ac.uk
mailto:findlay.black@strath.ac.uk
mailto:susan.frew@strath.ac.uk
mailto:angela.mcaulay@strath.ac.uk
mailto:kirsteen.weir@strath.ac.uk
mailto:mba-myplace@strath.ac.uk
mailto:anne.hanlon-bucher@strath.ac.uk
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Communication with Staff 
As your local centre is fully aware of the regulations and procedures of the MBA 
Programme, you should contact the local co-ordinator with any questions you may 
have.  The local centre will deal directly with SBS on matters which require either 
authorisation or advice. 

 

About the Handbook 
The handbook provides a guide to the Strathclyde MBA, and will: 
• inform you of the structure of the programme, course contents, the 

credit structure, the programme timetables and other important 
programme dates 

• introduce you to the Administration team for the MBA 
• make clear the academic requirements for attainment of the degree of 

Master of Business Administration 
• provide you with easy reference to the information you will need in 

order for you to plan your studies and get the best from your MBA 
 

In this handbook you will find information that you will refer to throughout your 
studies:  assessment guidelines, module and unit outlines, examination regulations, 
examination dates, and campus map. 

 
Myplace 
The Strathclyde MBA offers you a first class online learning experience through 
University of Strathclyde’s online learning platform, Myplace. Accessible 24 hours a 
day from anywhere in the world, Myplace is both flexible and easy to use.  

 

Accessing Myplace 
To get started with Myplace, you will need your DS username and password to 
access and log on to  the system. To access Myplace, visit 
http://Myplace.strath.ac.uk and click LOG IN. All MBA classes that you are 
registered for will automatically appear on Myplace when you log in, if the class has 
opened and been made available to you. If you do not see your class listed in 
Myplace after you have registered, check that you are registered for the class on 
PEGASUS. If you think you are registered and your class isn’t appearing, please 
contact your MBA Programme Administrator for assistance.  

 

 

 

http://myplace.strath.ac.uk/
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What’s on Myplace? 
As a student of a truly international MBA programme, you can connect with both UK 
and internationally-based Strathclyde MBA students and academic staff through 
online forums. For all MBA class modules, you have access to a wide range of 
learning resources including lecture content, videos, web resources and reading 
materials. To enhance your reading and learning experience, we offer access to 
quality case studies and market-leading business databases. As a leading 
technological University, we support your studies by providing business software 
applications including simulations and strategy tools, available through our 
Knowledge and Information Portal (KIP) https://www.sbs.strath.ac.uk/intranet/kip/.  

Strathclyde MBA Homepage 
When you first log in to Myplace, please visit the Strathclyde MBA homepage where 
you can access this handbook online, MBA staff contact details, links to all MBA 
core and elective classes, links to KIP, careers information and view Exam Board 
dates.  

MBA Class Timetables (TEAMUP online calendars) 
MBA class timetables are available on the Strathclyde MBA homepage via TEAMUP 
online calendars. TEAMUP allows you to set up iCalendar feeds, bringing class 
information direct to your email calendar such as Outlook. If you set up notifications, 
you will receive alerts when changes have been made to TEAMUP calendars. 
Instructions are provided via a TEAMUP video and student guide, available on the 
Strathclyde MBA homepage.   

Assignment Submission & Turnitin 
For most MBA classes, you are required to submit your assignments via Myplace 
where you can also access your grades and feedback. When assignments are 
submitted to Myplace, the originality of your submission is checked by Turnitin 
(plagiarism checking software). To help you better understand the MBA assignment 
submission process and how Turnitin works, you can access a self-directed online 
MBA Turnitin & Assignment Submission Preparation class on Myplace. You will see 
a link to this class when viewing your class list on Myplace. 

You are now part of the Strathclyde MBA online learning community. Welcome! 

 

Career Support & Professional Development 
SBS offers career development support to all students and alumni, on-campus or 
off, through our Career Management site and one-to-one access to an accredited 
careers and leadership coach.  

Our Career Management site is a comprehensive resource, containing a number of 
international job boards and links to dedicated MBA information sites.  You can also 
create a profile and post a CV.   

Seminars and workshops are delivered throughout the year, online and on-campus, 
as well as conferences and networking events.   

https://www.sbs.strath.ac.uk/intranet/kip/
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The MBA job market is global and offers many opportunities, but is also challenging 
and competitive.  Our key role is to support you in navigating this complex and 
exciting environment, providing information on jobs and contacts with companies 
and alumni. 
 
Contacts 

Irene Taylor, Career and Professional Development Manager 

i.aitkenheadtaylor@strath.ac.uk; +44 (0) 141 553 6057 

 

Frances Porter, MBA Career Coach 

frances.porter@strath.ac.uk; +44 (0) 141 548 4746 

 
Academic Policies and Procedures 
Policies and Procedures can be found using the links below: 
http://www.strath.ac.uk/media/ps/cs/gmap/academicaffairs/policies/Postgraduate_In
structional_Programmes_Guidlines.pdf 
 
http://www.strath.ac.uk/staff/policies/academic/ 
 
In addition to the stipulations contained in this handbook, you are subject to overall 
University regulations. 
http://www.strath.ac.uk/media/ps/strategyandpolicy/University_Regulations_2016-
17_v1.0.pdf 
 
Other useful information can be found on the University MBA website 
www.strath.ac.uk/mba. 
 
Please note that you will not have access to Pegasus curriculum section until you 
have completed the registration process.  
 

 

mailto:i.aitkenheadtaylor@strath.ac.uk
mailto:frances.porter@strath.ac.uk
http://www.strath.ac.uk/media/ps/cs/gmap/academicaffairs/policies/Postgraduate_Instructional_Programmes_Guidlines.pdf
http://www.strath.ac.uk/media/ps/cs/gmap/academicaffairs/policies/Postgraduate_Instructional_Programmes_Guidlines.pdf
http://www.strath.ac.uk/staff/policies/academic/
http://www.strath.ac.uk/mba
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MBA Year Name 
Each intake of the Strathclyde MBA has a unique identity.  As you will see below 
Scottish clan tartan names are being used.  Please use this unique identifier in all 
correspondence. 
 

Intake  Name of Intake 

October 2016 MacIntyre 

April 2017 MacKillop 

 
The Structure of the MBA 

1. Registration 
There are 2 levels of student registration. These are: 

Diploma (120 Credits) 
A Diploma entry student has not met the full entry requirements of the MBA 
programme but has achieved a level of entry that allows them to complete the first 
120 credits of the MBA programme. When the assigned classes have been 
successfully completed he/she can progress their studies towards completion of the 
full MBA. Progression is automatic once the 120 credits have been completed. 
Individuals who do not wish to progress to the full MBA programme may graduate 
with a Postgraduate Diploma in Business. 

MBA (180 Credits) 
An MBA entry student who has met the full entry requirements entailed in the 
application process and has undertaken a course of study which will require 
successful completion of all modules 1-4 outlined on page 15 which amounts to 180 
credits. 

2. Description of the MBA Programme 
The MBA programme aims to give a broad understanding of management issues at 
a senior level along with appropriate skills and techniques but, at the same time, the 
programme allows a degree of specialisation if required. While many traditional MBA 
programmes consist of a set of unlinked single discipline classes, we recognise that 
the job of a senior manager involves making decisions across a wide range of 
functions. The Strathclyde MBA therefore offers you a holistic, integrated approach 
to management. 

Our purpose is to provide you with a high quality learning experience, through 
working with experienced academics and student colleagues and through the use of 
high quality learning materials which reflect scholarly research.  
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In terms of output, the focus is on enabling you to develop as a manager so that you 
can add value to your organisation in any situation and in a timely manner. It is 
intended that the MBA should include collaborative learning in which work 
experience, knowledge, understanding and applicable skills are shared, worked with 
and reflected on. 

The Strathclyde MBA draws on a number of specialist areas, but the purpose is not 
to train specialists.  Rather, the purpose is to enable you to develop as an excellent 
generalist, who knows what you need to know of diverse areas of management and 
who can integrate your knowledge. The MBA seeks to help you develop ways of 
grappling with opportunities and problems in the practice of management through 
developing as a reflective, open-thinking, adaptive learner. This will be facilitated 
through enhanced understanding of the interplay of theory and practice in 
management.  

The structure and content of the MBA reflect these aims. 
• The first module, ‘The Reflective Practitioner’, explores concepts and 

skills of management and learning which will be applied and 
developed throughout the course, and your career. 

• The second module ‘Making the Business Work’ enables you to 
explore the languages, concepts, skills and application of specialist 
areas from the perspective of the general manager. 

• The third module, ‘Strategic Management for Sustainable Success’, 
develops your ability to work as a manager in modern, complex 
organisations through using and integrating a wide range of 
techniques and theories pertinent both to day-to-day management and 
strategic change. 

• The fourth module, ‘Personal Development’, enables you to choose 
where to develop further, either continuing a generalist approach, or 
seeking to understand a particular subject in greater depth. This 
includes, ‘the MBA Project’, which enables you to explore in depth a 
managerial, organisational or environmental issue, and through so 
doing, to put into practice relevant knowledge and skills, and to reflect 
on learning outcomes. 

The part-time programme has been specifically designed to provide you with a 
stimulating and challenging learning experience which normally takes between two 
and five years to complete.  Most participants finish the instructional parts of the 
programme in two to three years. 

While we will do our utmost to help you, clearly your progress and the value you gain 
from the course will depend on the time and effort you are able to give to the 
programme.  Some students have indicated that the programme requires you to 
spend 15 to 20 hours per week on the course activities.  However, the flexibility of 
the programme means that you are able to plan your studies in conjunction with your 
personal and work commitments.  
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The MBA Programme consists of a number of learning components including 
extensive course materials, written by Strathclyde academics and supported by 
textbooks where appropriate.  Alongside the full-time in Glasgow, the MBA has also 
been designed to be delivered on a part-time basis at our local international centres, 
University of Strathclyde faculty staff will provide a full range of teaching through 
intensive seminars and workshops at the local centres.  In addition to the face-to-
face seminars by Strathclyde academics, the programmed is supported by 
counselling sessions which are conducted in the local centres by University 
approved counsellors.  Although attendance at the local counselling sessions and 
most of the intensive seminars provided by visiting Strathclyde faculty is voluntary, it 
is compulsory that you attend a number of local workshops, as detailed on page 12. 

The part-time programme at the local centres is identical to that of the UK full-time 
programme and this therefore leads to the identical award of the Strathclyde MBA 
degree, as that awarded to full-time students. 

We hope that this MBA programme will give you a stimulating and challenging 
experience, and that you will view the MBA as an investment towards your future 
career which will enhance your career prospects.  

3. Programme Schedules 
The programme semesters are delivered in blocks of approximately six months with 
examinations at the end of each. This pattern is illustrated over the next few pages.  
Within each semester a group of subjects will be offered at your local centre.  The 
semesters start in October and in April each year 

It is important you recognise that the programmes shown are intended as illustrative 
in order to indicate the minimum time that is required to complete the MBA degree 
programme. Many participants however, find that they require more time due to 
personal and professional commitments and the flexibility within the Strathclyde 
MBA programme allows participants to study at their own pace and this ensures that 
they gain the maximum benefit from each part of the MBA course. 

The programme is delivered by means of open learning materials, textbooks, 
counselling sessions (tutorials) conducted by Local Counsellors and intensive 
seminars delivered by visiting Strathclyde University academic staff.  In each 
subject, you will be expected to complete assignments which are usually included in 
the final assessment and there are examinations in the six subjects marked with (E) 
on the programme schedule. 

Detailed timetables including local counselling sessions and intensive seminars will 
be issued by the local centre administrators. 
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Local Centre Groupings 
 

Gulf Asia Europe 

Abu Dhabi Malaysia Greece 

Bahrain Singapore Switzerland 

Dubai   

Oman   

 

Participants who commence the programme in any of the above groupings will 
proceed through the programme according to the following schedules. 
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Gulf & Asia Centres 

 

Participants who commence the MBA programme at the Gulf and Asia Centres in October will proceed 
through the programme in the following manner (These timetables are illustrative and subject to 
alteration). 

Programme A     

SEMESTER 1 - OCTOBER   SEMESTER 2 - APRIL  

Marketing Management (E)  Operations Management (E) 

Financial & Management Accounting (E)  Analytical Support for Decision Making (E) 

Finance & Financial Management (E)  Managing People in Organisations (E) 

Exploring the International Business 
Environment 

  Information & Technology Management 
(online class) 

 

The Learning Manager     

SEMESTER 3 - OCTOBER   SEMESTER 4 - APRIL 

Entrepreneurial Mgt. & Leadership   Comparative Corporate Governance   

Strategy Analysis & Evaluation   Elective subject 1  

Making Strategy   Elective subject 2  

Strategic Consulting in Practice   Project Methodology/Project  

 
Participants who commence the MBA programme at the Gulf & Asia Centres in April will proceed 
through the programme in the following manner: 

Programme B     

SEMESTER 1 - APRIL   SEMESTER 2 - OCTOBER  

Operations Management (E)  Marketing Management (E) 

Analytical Support for Decision 
Making 

(E)  Financial & Management Accounting (E) 
 

Managing People in Organisations (E)  Finance & Financial Management (E) 

Information & Technology Management 
(online class) 

  Exploring the International Business 
Environment 

 

The Learning  Manager     

SEMESTER 3 - APRIL   SEMESTER 4 - OCTOBER  

Comparative Corporate Governance   Entrepreneurial Mgt. & Leadership  

Elective subject 1   Strategy Analysis & Evaluation  

Elective subject 2   Making Strategy  

Project Methodology/Project   Strategic Consulting in Practice  

(E) Examination 

Information & Technology Management is an online class and will take place in the April semester. 
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Greece & Switzerland 

 

Participants who commence the MBA programme at the Greek and Swiss Centres in October will 
proceed through the programme in the following manner: 

Programme C     

SEMESTER 1 – OCTOBER   SEMESTER 2 – APRIL  

Operations Management (E)  Marketing Management (E) 

Analytical Support for Decision Making (E)  Financial & Management Accounting (E) 

Managing People in Organisations (E)  Finance & Financial Management (E) 

Comparative Corporate Governance   Exploring the International Business 
Environment 

 

The Learning Manager (Greece)   The Learning Manager (Switzerland)  

SEMESTER 3 – OCTOBER   SEMESTER 4 – APRIL 

Entrepreneurial Mgt. & Leadership   Information & Technology Management 
(online class) 

 

Strategy Analysis & Evaluation   Elective subject 1  

Making Strategy   Elective subject 2  

Strategic Consulting in Practice   Project Methodology/Project  

Participants who commence the MBA programme at the Greek & Swiss Centres in April will proceed 
through the programme in the following manner: 

Programme D     

SEMESTER 1 – APRIL   SEMESTER 2 - OCTOBER  

Marketing Management (E)  Operations Management (E) 

Financial & Management Accounting (E) 
 

 Analytical Support for Decision 
Making 

(E) 

Finance & Financial Management (E)  Managing People in Organisations (E) 

Exploring the International Business 
Environment 

  Comparative Corporate Governance  

The Learning Manager (Switzerland)   The Learning Manager (Greece)  

SEMESTER 3 – APRIL   SEMESTER 4 - OCTOBER  

Information & Technology Management 
(online class) 

  Entrepreneurial Mgt. & Leadership  

Elective subject 1   Strategy Analysis & Evaluation  

Elective subject 2   Making Strategy  

Project Methodology/Project   Strategic Consulting in Practice  

(E) Examination 

Information & Technology Management is an online class and will take place in the April semester. 
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4. Your Local Centre 
 

Local Counselling  
At induction you will be given details of the local counsellors in each subject.  The 
local counsellors are approved and appointed by the University.   The objective of 
the local counselling sessions is to provide a means of overcoming any difficulties 
you may encounter with the course materials, to integrate the material to your local 
work context and to assist you with your studies, particularly in setting the 
assignment deadlines in conjunction with the overall requirements from the 
University. The local counsellors will mark and comment on your assignments. 
However, in accordance with the University’s Quality Assurance policies, marked 
assignments are subject to a second marking process by Strathclyde academics and 
review by the Subject Co-ordinators, to monitor and control the standard of marking 
across all of the Strathclyde MBA modes of study. 

If you are having difficulties in meeting your assignment deadlines, you should 
discuss these problems with the local counsellor and also inform the local centre 
administrator.  This will ensure that the appropriate administrative procedures are 
followed. 

Attendance at counselling sessions is on a voluntary basis, but attendance is highly 
recommended, as these sessions provide the opportunity to meet with fellow 
students, discuss issues and/or difficulties with the course, work on your 
assignments, and prepare for the examinations. 

 
Intensive Seminars 
The intensive seminars conducted in each local centre are in effect, short courses 
for each subject conducted by visiting academics from the University, and provide 
you with the opportunity to meet with Strathclyde academics and discuss the course 
content with them.  In general, intensive seminars occur over a two-day period from 
9-5pm each day.  The seminars are usually held at weekends, but in some cases 
may be scheduled in the evenings, in which case the pattern would be three 
evenings, usually 5-10pm.  The local centre administrator will supply a detailed 
timetable for both counselling sessions and intensive seminars.  

The following subjects will normally have intensive seminars included in the 
programme.         

 
Year 1         
• Marketing Management      
• Financial & Management Accounting               
• Finance & Financial Management 
• Exploring the International Business Environment    
• Operations Management      
• Managing People in Organisations 
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• Analytical Support for Decision Making 
• Comparative Corporate Governance 
 
Year 2 
• Entrepreneurial Management & Leadership 
• Strategy Analysis & Evaluation 
• Making Strategy 
 

Year 1/2 

Information & Technology Management is an online class and will be available in the 
April semester. 

As with local counselling sessions, attendance at intensive seminars is generally on 
a voluntary basis, unless otherwise specified.   

There are however, three workshops on the programme which require compulsory 
attendance, as detailed below.   For elective classes it is also compulsory to attend 
on all teaching days. 

Workshops  
All course members are required to attend the following four workshops at your local 
centre, and which are spread over the period of the instructional component of the 
programme. 

The three workshops should be attended in the following order: 

Year 1 The Learning Manager (2.5 days) 
Year 2 Project Methodology (0.5 day) 
 Strategic Consulting in Practice (3 days)  
 

Before attending Strategic Consulting in Practice workshop you must have 
completed the Exploring the International Business Environment, Strategy, Analysis 
and Evaluation and Making Strategy subjects. 

It should be noted that when attending a compulsory workshop it is not possible to 
arrive late or to leave before the end of the workshop programme unless by special 
arrangement with the workshop tutor.  Course members who arrive late or leave 
before the workshop ends without this pre-arrangement will be automatically 
awarded a fail in the workshop. 

The Electives 
Course members are required to take a minimum of 2 elective classes and these 
offer an opportunity both to extend knowledge into a relevant area of business 
activity and to add an element of specialist knowledge to a field of study already 
undertaken.   Most electives are taught face to face, however we also offer a choice 
of online and open learning electives. 
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Taught electives at the Local Centres 
Two or more face-to-face taught electives are offered in each local centre each 
academic year.  They follow the format of the intensive seminars the duration of 
which will be a minimum of 3 days.   The electives offered at each of the local 
centres vary, each year, depending on demand and availability of the subject 
specialists teaching the electives. 

The list of electives to be offered in the local centre will be available around 
December/ January.  You may attend taught electives in other local centres, but it 
should be noted that where elective class sizes are limited, preference will always be 
given to the students at each local centre. 

 
Taught electives in Glasgow 
There is an also an opportunity to undertake one or more face-to-face taught 
electives at the University campus in Glasgow from May-June each year during the 
Summer School.   A wide range of electives are offered and each elective is run over 
the course of a week (normally over 3-4 days) where you will join the students from 
the UK part-time, full time and flexible learning programmes. 

The list of electives to be offered at the summer school each year is available during 
January. 

 
Open learning electives 
For each open learning elective selected, you will be allocated a Strathclyde tutor 
who will be available by email. The tutor’s function is to answer any queries you 
have while working through the assignment and also to receive, mark and comment 
upon your assignments. These should be channelled to the University through your 
local centre. 

 
Progression to Elective Stage 
Note that you must have completed a minimum of 60 credits of the subjects offered 
in Semesters 1 and 2 before making your elective choices.   This must include any 
pre-requisite classes which are required to be taken before attending any elective, 
details of which are available on Myplace. 

You will be asked to submit your elective choices using the Electives App via 
Myplace for which full instructions will be given at the time.  In the case of taught 
electives, places will be allocated according to availability; some electives have limits 
on class numbers and you may, therefore, not be allocated a place on your chosen 
elective(s).  The University will contact you with the details of the places allocated to 
you by mid-March.   

Once the allocations have been made, it is difficult to entertain changes; should you 
wish to have your allocation changed you should submit a request in writing to the 
International MBA office in Glasgow.    
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It should be noted that electives are offered by subject specialists who may, under 
exceptional circumstances, be unable to deliver their class; while we will make every 
effort to find a replacement lecturer and/or class, we cannot be held responsible for 
any travel/accommodation costs incurred. 

It is normal practice for a deposit to be paid to the centre to guarantee your place on 
the elective.  This will be refunded to you once you have completed the elective.  If 
you do not turn up for the elective with no prior notification of cancellation your 
deposit will be remitted to the University. 

 
Attending Classes at Other Local Centres 
Should you wish to attend an intensive seminar at another local centre, you must 
request permission from both your centre administrator and the programme 
administrator in Glasgow.  There are no fees required for attending compulsory 
workshops or taught electives at another Centre or the summer school electives in 
Glasgow.  You are however, responsible for your travel and accommodation costs.  

 

Transferring Between Centres / UK Programmes 
Due to the inherent flexibility of the programme it is possible to be a member of one 
centre, but to then transfer temporarily or permanently from the centre to another 
centre, or to one of the UK programmes, but it should be noted that there could be 
fee implications.    

Transferring between centres or the UK programmes on a permanent basis requires 
a change of registration and passing the administration from one centre to another. 
The transfer arrangements must be made via your own local centre administrator 
and the Administrator at the University.  There will usually be a fee involved in 
transferring, and your local centre administrator will advise of this.  Prior to making 
the transfer you must agree to accept any additional fees due.  Transfer to the full 
time programme is dependent upon availability of places and the timing of your 
transfer will also be taken into consideration. 
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Assessment Guidelines 
This section specifies the criteria by which you will be assessed on the MBA.  Please 
ensure that you familiarise yourself thoroughly with its contents. If you are unclear 
about any aspect of the section, please discuss this with your local centre 
administrator. 

Structure 

The MBA programme is divided into 4 modules with classes and assessment 
elements defined as follows: 

Module Unit Assessment Element Credits 

The Reflective  
Practitioner 

MG982 

 

The Learning Manager 

Comparative Corporate 
Governance 

Entrepreneurial Management & 
Leadership 

Workshop  - Pass/Fail 

100% coursework 

 
100% coursework 

 

20 credits for the  

module 
 

 

Making the 
Business Work 

MG914 Managing People in 
Organisations 

MG915 Marketing Management 
 
 

MG916 Operations Management 

 
MG917 Financial & Management 
Accounting 

MG918 Finance & Financial 
Management 

MG919 Analytical Support  
for Decision Making 

50% coursework,  
50% exam  

50% coursework  
(inc. online test – 10%),  
50% exam  

50% coursework,  
50% exam  

50% coursework,  
50% exam   

50% coursework,  
50% exam  

50% coursework,  
50% exam  

10 credits 

 
10 credits 
 
 

10 credits 

 
10 credits 

 
10 credits 

 
10 credits 

 

 

Strategic 
Management 
For Sustainable 
Success  

GB879 

Exploring the International 
Business Environment 

Strategy, Analysis  
& Evaluation  

Making Strategy 

100% coursework 

 
100% coursework 

 
100% coursework  
(inc. online test – 10%) 

 

 
20 credits for the  

module 

 
To gain the award of Diploma in Business you must satisfactorily complete the above modules and 
Strategic Consulting in Practice from the Personal Development module shown on the next page.   
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Personal 
Development 

 

MG923 Strategic Consulting  
in Practice 

Elective 1 

Elective 2 

MG924 Project 
(inc. Project Methodology) 

100% coursework 

 
100% coursework 

100% coursework 

100% coursework 

 

10 credits 

 
10 credits 

10 credits 

40 credits 

 

    

 MS982 Information & Technology 
Management (online) 

100% Coursework 10 credits 

 
To pass a class where there is an examination, you are required to achieve an exam mark of 40%  
or above.  

For details on the pass marks required for EIBE, SAE & MS, please see the course outlines. 

5. Group Work on the Strathclyde MBA  
Group work is an essential element of the Strathclyde MBA since team working skills 
are essential to success in organisations. During the course of the MBA, you will 
work in several, different groups, and in the process, you will make use of and 
develop your negotiation and collaboration skills.  You will, probably, work with 
people who have very different views or practices from yours; this will strengthen 
your skills at dealing with many different people, including "difficult" people.  Working 
with people from a variety of backgrounds and experiences will give you new 
insights into the different ways of looking at problems and different "realities".  A 
graduating student recently reflected that thinking outside the box is great, but 
understanding the "boxes" inside which other people think gives you an even greater 
advantage. Besides, working in different groups enables you to get to know more of 
your MBA peers more closely – which, in a few years time, will constitute an 
invaluable address book.  In the past, several student groups have actually gone on 
to form new business ventures. 

However, it is also important to recognise that group work can be hard work.  In 
particular, our MBA students typically have strong personalities, and working in a 
group full of strong personalities can be challenging. Therefore, you will naturally 
experience times of tension or conflict during your work in teams. Some groups are 
tempted to avoid confrontation and tension.  However, all groups typically go through 
the stages of forming, storming, norming and performing, and Strathclyde MBA 
groups are no exception.  The groups which manage to perform best are usually 
those which manage to understand their differences, and leverage every member’s 
particular skills and talent.  Also, it is often easier to work in groups where a strong 
spirit of collaboration is fostered.  Groups which do not manage to get beyond a 
collection of individuals, each wanting to be “the leader”, often do not perform as 
well. 
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Any issues which may arise in a group that cannot be resolved should be brought to 
the attention of the local centre administrator. 

6. Group Work and Peer Assessment  
You will be required to submit a number of group assignments, or to take part in 
workshops as part of a group.  These assessments usually incorporate an element 
of peer assessment to ensure that the mark allocated to each student is 
commensurate with that student’s participation to the group’s work.  Therefore, you 
will be required to assess the contribution of the members of your team and this 
assessment will be factored into the team member’s final mark in the subject. You 
do not assess your own contribution. 
When completing the peer assessment, remember that everyone is different and 
has something different to contribute.  Some students might mostly contribute ideas, 
others might have particular skills in organising a group, others may be invaluable in 
motivating participation during hard times or getting access to experts or other 
resources.  While most groups tend to meet face-to-face, group members who 
cannot attend meetings should still be able to participate, contribute and 
communicate. Therefore, it is the responsibility of each group member to discuss 
his/her contribution with the rest of the team, especially when that group member is 
travelling often, or announced to be absent for a period of time. 

If your experience is that a group member(s) does not contribute what you consider 
to be a ‘fair share’, to the group work/assignment, it is essential that you raise these 
issues as soon as possible during the course of working through the assignment, 
since resolving this issue expeditiously should eventually lead to a better 
assignment. Teams which do not address these problems when they arise often find 
that the situation only gets worse.  Groups may find it useful to discuss everyone's 
participation regularly and the discussion should be conducted in objective terms 
(e.g. number of tasks, part of an assignment, and general project management, 
communication) rather than objective impressions such as not pulling one's weight 
etc.  

Peer assessment is based on principles of fairness and the "rating" you allocate to 
each member of the team should be a reflection of that person's whole contribution.  
Therefore, if a member of the group has clearly not contributed their ‘fair share’, 
defined as the standard contribution to group work that one would expect of all 
students on the MBA programme, then peer assessment should be used to reflect 
this.  Conversely, if a member of the team has clearly played an exceptional part in 
the making of the assignment, then peer assessment should also be used to reflect 
this.  However, please note that any indications of racist or malicious, deceitful, 
vengeful peer assessments will be dealt with severely and may lead to the same 
treatment as for improper academic conduct.  

Peer assessment evaluations submitted by group members are taken into 
consideration in the marking of all group assignments by the examiner. However, the 
peer assessment marks allocated by individuals in the group do not determine the 
final assignment mark awarded, this is determined by the Lecturer or Subject 
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Coordinator and the final decision on all assessment on the MBA is made by the 
Board of Examiners. 

If a serious problem arises with an individual in a group, for instance non-attendance 
at meetings or not contributing to the assignment, the onus is on the group to deal 
with this as early as possible in order to resolve it, and there is a process which must 
be adhered to as detailed below: 

• Group members must speak to the group member(s) involved 
regarding his or her performance and attempt to resolve 
whatever the issue is. 

• If the issues cannot be resolved through a group discussion, then 
the group should notify the local centre administrator and 
approach the Local Counsellor and discuss the issue(s). 

• If the Local Counsellor is unable to resolve the issue to the 
satisfaction of the group, the Lecturer who conducted the 
intensive seminar should be made aware of the situation, and 
each member of the group should complete the peer 
assessment form, reflecting the performance of students(s) in 
question, and justifying their rating of members where they have 
assigned a rating other than 1.0.  The Lecturer will then review 
the peer assessment forms and assess whether a decrease (or 
increase) in mark is merited before applying peer assessment 
scores. 

• If the matter still remains unresolved it will be referred to the 
Academic Director for the region and/or Subject Coordinator for 
action, who will determine the final mark for each group member. 

Penalising a group member(s) through peer assessment should be the last resort 
once the performance issue has been highlighted but remains unresolved following 
discussions within the group and the Local Counsellor.   

The range for peer assessment will be 0.8 - 1.2.    

Non submission of peer assessment by the assignment submission deadline will 
result in 0.8 being applied to your final mark. 

7. MBA Degree Assessment Rules 
To gain the award of MBA you must satisfactorily complete all classes and the 
Project as follows: 

7.1. A mark of 40% and above must be achieved for all examinations and a 
composite mark of 50% or above be achieved – for combined 
assignment and exam to pass the class. A mark of at least 50% must 
be achieved in the final MBA project. 

7.2. All compulsory workshops must be satisfactorily completed including 
The Learning Manager, Strategic Consulting in Practice and Project 
Methodology. 
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7.3. Distinctions may be awarded at the discretion of the Examination 
Board based on exceptional performance throughout the MBA 
programme and students should normally have achieved a minimum 
credit weighted average of 70% (based on all assessable credits, 
excluding The Learning Manager). All elements of assessment in a 
class must be passed at the first attempt. Where a personal reflection 
had to be resubmitted due to achieving less than 50% on the first 
submission this will not affect the student’s award of distinction. 

7.4. Merits may be awarded at the discretion of the Examination Board 
based on achieving a credit weighted average of between 60 and 69% 
(based on assessable credits, excluding the Learning Manager).  An 
award with merit may exceptionally be given at the discretion of the 
exam board where a student has failed a maximum of one subject. 

7.5. A "credible attempt" in all assessment elements of each class within 
each module must be made.  To obtain a "credible attempt" all 
coursework should be submitted, attendance at the examination (if 
applicable) and attendance at all compulsory workshops.  The Board of 
Examiners will determine if the performance and attendance are 
considered "credible". 

7.6. Coursework must be submitted by the deadline set by the lecturer.  If 
the assignment is submitted late marks will be deducted at a rate of 5 
absolute percentage marks per week, or part week late, up to a 
maximum of four weeks.  Coursework submitted more than four weeks 
late or after the start of the examination diet which follows a class 
(even if this is ahead of the four week maximum) will be deemed 
ineligible and an absence will be recorded for the class.    

7.7. The local centre must be advised if you are going to attempt the 
examination by completing the relevant MBA Examination Registration 
Form.  If you have already failed or have been deemed to be absent 
from an examination you will be expected to appear at an examination 
within one year (i.e. two examination diets) of the MBA Board of 
Examiners decision.  If this is not possible, then a deferral form must 
be submitted, at least 24 hours prior to the examination, to satisfy the 
Board of Examiners when your academic performance is reviewed.  
Failure to do so will result in a fail being recorded for the class. 

An absence being noted in any one assessment element on two 
occasions will require the student to withdraw from the programme. 
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8. Taking Examinations 
Students must first be eligible to sit an examination prior to registering.  To be 
eligible you must have: 
• submitted all coursework by the specified deadline which must be 

before the commencement of the examination diets AND 
• paid the required fees due if paying for the programme by instalments 
• students will not be permitted to attend classes or sit examinations if 

they are in arrears in their fee payments. It is the responsibility of the 
student to ensure fees are paid on time.  Any student who falls into 
this category and sits an exam, may have his/her paper withdrawn 
from marking 

Should either of these criteria not be met and you proceed to sit the examination, the 
examination paper will not be marked and be automatically counted as a fail. 
When registering for an examination, you must indicate whether you are registering 
for a “first sit” at the class or a “resit” as a result of a previous fail in the class.  
Please use the official examination registration form provided by the local centre. 

All examination scripts are marked by University staff. 

Off Campus Examinations 
It is possible to take examinations “off campus” (i.e. out with a local centre or at the 
University).  This allows you the opportunity to take your examinations at a pre-
approved venue, (i.e. a local University or a British Council exams centre) in another 
country. 
You will be required to complete an Off Campus Exam Registration Form normally 4 
weeks prior to each examination diet, (March and August each year). You are 
responsible for making the arrangements with the host institution to take your 
examination and will be responsible for any charges they levy, e.g. invigilation, room 
hire etc. You are also required to pay £40 per examination, payable to the University 
via the online shop at least two weeks prior to the date of the examination.   
http://onlineshop.strath.ac.uk/browse/extra_info.asp?compid=1&modid=1&deptid=1
51&catid=172&prodid=875 

9. Rules and Regulations for the Sitting of Examinations 
The University has strict rules about the way in which examinations should be 
conducted.  An extract from the University of Strathclyde Calendar detailing these 
regulations is given in Appendix 1. 

1. Use of programmable calculators is not permitted. 

2. Use of laptops is not permitted. 

3. Use of Mobile Phones, IPads and Tablets are not permitted 

http://onlineshop.strath.ac.uk/browse/extra_info.asp?compid=1&modid=1&deptid=151&catid=172&prodid=875
http://onlineshop.strath.ac.uk/browse/extra_info.asp?compid=1&modid=1&deptid=151&catid=172&prodid=875
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IMPORTANT: Please note that the University is currently reviewing the use of 
electronic devices during examinations. Further details will be available from your 
Programme Administrator and on Myplace. 

 
Explanatory Notes for Open Book Examinations 
Analytical Support for Decision Making and Operations Management are “open 
book” examinations and students are allowed to bring any textbooks, or written 
material into the examination hall. 

10. Resits 
If a composite class mark (coursework and where applicable, an examination) is less 
than 50% or if the examination component is less than 40% at the first attempt, a 
compulsory resit will be awarded. (Exploring the International Business Environment 
and Strategy, Analysis & Evaluation are the exception where all assessment 
elements must be passed at 50% or above). 

If an absence is recorded in a class, a compulsory resit will be awarded.  This must 
be taken at the next examination diet. 

Taking a resit in a class means resitting elements as follows: 

a. if the coursework only is failed, the resit will be in the coursework. 

b. if the examination only is failed, the resit will be in the examination. 

c. if more than one assessment element within a class is failed (e.g. both 
the coursework and the exam) the student will be required to resit both, 
and achieve a composite mark of 50% or over, with a minimum 
examination mark of 40% being required. 

 
In a) & b) above the resit mark will be the composite of the elements taken and the 
previous pass mark in any other part of the assessment for the class.  

(Note that should you pass the coursework but fail the examination, you cannot 
resubmit the coursework as you have already achieved a pass in it). 

All resits, whether in coursework and/or in examination, must be taken within two 
examination diets following the award of a resit, although students can choose to 
complete their resit at the specially convened resit diet of examinations in December 
each year. Resits in coursework must be submitted by a deadline 2 weeks prior to 
the examination diet.  You are allowed one resit opportunity in each failed class.  
However, if you do not take the resit within 2 examination diets, you will lose 
the opportunity to do so and you will be required to withdraw from the 
programme. 
If you fail a resit you may, at the discretion of the Board of Examiners be granted a 
3rd and final sit. The nature of the resit will normally be in line with point 7. 
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Note  
Please note that written feedback is only provided to those students who have not 
achieved a pass mark of 50% and above and should be requested within one month 
of the date of your results letter. 

 

11. Academic Progression 

11.1. The maximum period of study for your programme is six years.  You 
must complete all instructional classes within six years, calculated from 
the date of first registration. 

11.2. Progression to the Strategic Management for Sustainable Success 
module classes requires the completion of at least 60 credits (including 
all examinations) plus attendance at The Learning Manager workshop.   

11.3. Progression to the Elective classes requires the completion of 60 
credits and any pre-requisite classes for attendance of the elective 
classes selected. 

11.4. The Project must be completed in one year, once you have received 
the “Proceed to Project” decision from the Board of Examiners. 
Students may ordinarily proceed to the MBA project on successful 
completion of 120 credits. Students may be permitted to proceed to 
project with the agreement of the Academic Director and upon 
successful completion of at least 80 credits. 

Once you have received a formal “Proceed to Project” decision you 
must submit your project proposal and ethics application within one 
month of the date of your formal results letter. You should also note 
that this decision will result in your maximum period of study ending 
one year from the date of the letter informing you of “Proceed to 
Project. 

The criteria for passing the project are as follows: 

a. you must submit a project proposal and complete the ethics 
application where required  

b. you are required to work with a project supervisor and your project 
should not be submitted without the approval of your supervisor 

c. you must achieve a mark of at least 50% for the project itself. 

d. you are allowed one resit attempt should your first submission not 
reach 50%. 

11.5. The Board of Examiners meets following each diet of examinations. 
The purpose of the Board of Examiners is to confirm your coursework 



30 
 

and examination marks and to take a decision about whether and how 
you may proceed with the programme. 

 
• For exams taken in March, the board will meet and 

approve marks in May 
• For exams taken in July, the board will meet and 

approve marks in August 
 

Marks will be released to students via Pegasus approx. one week after 
the exam board. You will also receive a results letter which is sent to 
your centre for collection.  It is your responsibility to ensure that this 
letter is collected from your centre administrator and act upon 
instructions contained therein. 

As well as University of Strathclyde academics, a number of "External 
Examiners" are appointed to the Board of Examiners by the University 
Senate.  Their role is to ensure that standards are comparable with 
those of similar programmes in other institutions. 

The Board of Examiners will usually make one of the following 
decisions about your progress: 
• Award Masters 
• Award Masters with Distinction  
• Award Masters with Merit  
• Award Diploma in Business 
• Proceed to the Project 
• Proceed 
• Proceed with a compulsory resit/s 
• No Activity 
• Withdraw from MBA and Award Certificate in 

Management 
• Withdraw from MBA and Award PG Diploma in Business 
• Withdraw 

Student may receive a results letter with the decision “No Activity”. This 
decision is given when students have been inactive on the programme 
for more than one semester.  In the first period of ‘no activity’ you will 
be asked to make contact with your local centre to discuss your lack of 
progress, and failure to make contact may result in your withdrawal 
from the MBA programme.   If you continue to remain inactive for a 
second semester, you will be asked to make direct contact with the 
University Programme Administrator and failure to make contact will 
result in your withdrawal from the MBA programme.   It is important to 
keep in contact with your local centre and the University. 

Occasionally a more complicated decision is made; if so, it will be fully 
explained to you in your ‘results letter’. If you are in any doubt as to 
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how to interpret this letter you should contact your centre administrator 
as soon as possible. 

11.6. Should you be found guilty of academic dishonesty and required to 
resit an assignment or the project, a maximum mark of 50% will be 
awarded for your second submission. 
 

12. Your Timetable 
You are expected to take classes as they are scheduled on your timetable.  If for 
any reason, you are unable to take a class as scheduled, you should discuss your 
situation with the local centre administrator.  It is possible for you to arrange an 
alternative schedule.   
 

13.  Deferrals and Absences 
In exceptional circumstances, you may request a deferral of the submission date for 
a piece of coursework or to defer an examination (first sit or resit) to a subsequent 
diet as follows: 

13.1. To defer a piece of coursework, you should submit a deferral request 
form explaining the circumstances fully to the local centre 
administrator. This will be passed to the University Programme 
Administrator for approval.  The deferral cannot extend beyond the 
commencement of the appropriate examination diet. 

13.2. To defer an examination, you should make a request, in writing, 
explaining the circumstances fully, to the local centre administrator who 
will forward this for approval by the University Programme 
Administrator.     

13.3. In both cases (i.e. coursework and examination), it is your responsibility 
to ensure that you receive and keep a copy of the signed agreement to 
the deferral.   

13.4. Deferrals must be requested in writing and approved in advance of the 
deadline.   

13.5. If you do not request and receive a formal deferral of either 
examinations or coursework and fail to sit or submit, the Board of 
Examiners will automatically deem you to have been absent in the 
class.  In the case of a resit, you will lose the option to take the resit 
and will be required to Withdraw from the programme. 

13.6. If a last minute illness or other emergency prevents submission of 
coursework or attendance at an examination you should submit a 
written explanation to the local centre administrator as soon after the 
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event as possible and always where possible, provide documentary 
evidence (e.g. a doctor's certificate) to substantiate your case. 

13.7. Deferral of a resit which has been granted by a Board of Examiners is 
a serious event.  A resit examination should be taken within a year of 
the Board of Examiners meeting which awards the resit.  Should there 
be circumstances which require that a resit is delayed (illness, personal 
problems) then the request must be made in detail in writing to the 
University Programme Administrator in time for a case to be made at 
the next meeting of the Board of Examiners.   If this case is not made 
or is not considered to be relevant then the credits for that class will be 
lost.  This may result in a decision by a Board that you be withdrawn 
from the MBA programme.  You are strongly advised to avoid deferrals 
as the accumulation of work thereafter can be detrimental to your 
progress. 

14.  Special Personal Circumstances 
If you feel that special circumstances, such as illness or bereavement, mean that 
you have not performed to your normal standard in an examination or coursework, 
you are advised to discuss these with the local centre administrator.  If you would 
like the Board of Examiners to consider these circumstances when making decisions 
about your academic progress, you may set out the circumstances in a letter to the 
University Programme Administrator who will present the case to the Board of 
Examiners. You are strongly advised to contact the local centre administrator at the 
time when the circumstances occur.  Letters received after an examination results 
letter has been issued are less convincing than those received at the time of the 
occurrence!   

Where possible the letter should be accompanied by supporting documentation, 
such as a medical certificate.  Any information relating special personal 
circumstances should be submitted within five days of the submission of the 
assignment or the taking of the examination.  Full details can be obtained by visiting: 

http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/ac
ademicappealsprocedure/ 

If You Wish To Appeal a Decision of the Board of Examiners 
If the Board of Examiners requires you to withdraw, then you may, if you have just 
cause, appeal against this decision.  Details of the appeals procedure are shown in 
Appendix 2. 
However, note that once the marks have been approved by the Board of Examiners, 
the marks used in the assessment process will only be reviewed in exceptional 
circumstances. 

http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/academicappealsprocedure/
http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/academicappealsprocedure/
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15. Plagiarism and Collusion 
Coursework is expected to be the original work of the individual submitting it.  In 
particular, you must avoid committing either plagiarism or collusion.  Full policy 
details can be found at: 

http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/ac
ademicdishonestyguidance/ 

 

15.1. Plagiarism: plagiarism is the offence of attributing someone else's 
work to your own name.  One form of plagiarism is the copying of 
another student’s coursework without their knowledge and submitting it 
under your own name.  

15.2. This is clearly unacceptable. Note that if you knowingly allow another 
student to copy from you will be regarded as guilty of collusion - see 
12.8. 

15.3. An alternative form of plagiarism involves copying large sections, or 
even complete papers, from published sources and submitting them as 
part, or all, of a piece of coursework without acknowledging the source. 

15.4. You are therefore advised to regard published material as being there 
to help you, not to write the coursework for you.  The coursework has 
to be your own. However much you are informed by what you have 
read, the material must be chewed over and fashioned to help you give 
your own response to the topic set. 

15.5. If you feel it would be helpful to use another author's own words to 
illustrate a point you wish to make, be sure to use quotation marks and 
to reference the author clearly. 

15.6. Coursework for one class may not be edited and submitted for another 
class or used in your project. 

15.7. You should also clearly reference: 
 

• assertions of fact that cannot be presumed to be 
common knowledge 

• paraphrases of other writer's statements 
• opinions and generalisations derived directly from other 

writers 
• borrowed tables and diagrams (for which the source is 

usually written underneath the table or diagram). 
 
If you are unclear about how to reference material, you should consult 

http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/academicdishonestyguidance/
http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/academicdishonestyguidance/
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either the local counsellor or University lecturer who set the 
coursework. 

15.8. Collusion:  collusion is the offence of submitting work as your own 
when it has been done jointly with another person or persons.  It 
applies mainly to individual coursework and is less relevant in the case 
of teamwork. 

15.9. Agreeing with another student either to submit work produced 
collaboratively or to copy the students work is a form of plagiarism in 
which the individual whose work is being plagiarised gives consent for 
this to happen. In such cases both parties are committing an offence. 

15.10.  While you are encouraged to work jointly with other course members 
to explore ideas or resolve difficulties in understanding, THE 
COURSEWORK THAT YOU SUBMIT UNDER YOUR OWN NAME 
MUST BE YOUR OWN WORK. If you are in doubt about the degree to 
which it is appropriate to work with other course members towards an 
individual piece of coursework, you should consult the lecturer who set 
the coursework. 

15.11. Penalties for plagiarism and collusion:  the University regards these 
offences as extremely serious.  Penalties may range from a fail in the 
class concerned, to a ruling that the offender be disbarred from the 
University. An awarded degree may be withdrawn if plagiarism or 
collusion is subsequently discovered.  Detailed information on 
Plagiarism and Collusion can be found in Appendix 3. 

16.  Online Submission and Return of Coursework 

16.1. Most classes require Coursework to be submitted by the deadline via 
the assignment submission link located for each class on Myplace.   

16.2. Once you have uploaded your assignment this will automatically 
provide you with a Turnitin report within 24 hours.  Should you wish to 
reload your assignment, you must allow 24 hours between 
submissions. Guidelines on how to carry out this task are published on 
Myplace.  

16.3. You will be provided with a receipt via email informing you of your 
submission to Myplace.  Be sure to keep this receipt. 

16.4. You are required to keep a copy of all coursework submitted. 

16.5. In the event that a piece of coursework goes missing, it is your 
responsibility to provide evidence of submission and another copy of 
the coursework.  If you are unable to do so, you may be awarded a fail 
in the class and will be required to submit another piece of coursework. 
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16.6. Assignments will normally be returned to you within five weeks of the 
submission deadline.  You are required to keep returned assignments 
in readiness in case these are requested by the Board of Examiners.  
Though marks for each assignment will be returned to you once the 
assignments have been marked by the local counsellors, these are not 
final until the marks have been ratified by the MBA Board of 
Examiners. 

16.7. Peer Assessment must be completed online by the assignment 
submission deadline. 

16.8. If requested to submit a hard copy of an assignment submissions 
should be in the following format: 
 

• the typed assignment on A4 paper 
• completed assignment form, attached to the front of hard 

copy 
• a Turnitin report 
• completed online peer assessment form (groupwork 

only) 

17.  Marking Scheme 
The following broad guidelines for allocation of marks have been adopted: 

75% or more  excellent 

65% to 74%  very good 

55% to 64%  good 

50% to 54%  just acceptable 

40% to 49%   poor 

40% or less  very poor 

Any student who submits their assignment after the submission deadline without 
prior approval will have 5 marks deducted per week or part week late, up to a 
maximum of 4 weeks. 

18.  Quality Assurance Procedures 
To ensure that common standards for the Strathclyde MBA are being maintained 
across all delivery routes all assignments are second marked by University 
academic staff and marks across centres are examined by the Subject Coordinators.  
It should be noted that marks may change during this process and therefore all 
marks given by local counsellors are not final until they have been ratified by the 
Board of Examiners. 
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19.  MBA Prizes 2016-17 
MBA Making the Business Work Module Class Prizes - (12 x £100)  
The MBA Class Prize will be awarded for the best performing student in each of the 
six classes under the “Making the Business Work” module of the MBA which are:  
Marketing Management, Operations Management, Finance & Management 
Accounting, Finance and Financial Management, Analytical Support for Decision 
Making and Managing People in Organisations.   
A fund has been established to reward the two best performing students in the exam 
in the academic year (December, March and August and will be the first attempt) 
from each core subject. One prize is awarded to those registered at the International 
Centres and one to those registered across the UK cohorts (FT, PT and Flexible 
Learning). This is awarded annually in November. 

 
Best Overall MBA Student Prize (£500)  
This prize is awarded to the student who achieves the highest credit weighted 
average mark across the MBA programme. This is awarded annually in November to 
the best performing student across all MBA routes i.e. the International centres and 
the UK cohorts. 
 
Roy Jenkins MBA Project Prize (£250)  
Founded in 1979 by the Right Honourable Roy Jenkins following his Hoover Address 
to the University.  One prize will be awarded by the Strathclyde Business School for 
the best MBA project completed by a student. The winning project is selected on the 
recommendation of the External Examiners, and is awarded annually in November. 
 
Dean’s MBA project commendation (Maximum of 5 Awarded each year)  
The Project Review Board which consists of Strathclyde Academics and External 
Examiners from other Universities, review all projects submitted and highlight a 
range of projects that have demonstrated a mastery of the subject, showing 
advanced knowledge of the subject that has gone beyond the basic reading, to 
critically exploring alternative perspectives. The criteria for selection also includes a 
demonstration of a high level of reflective learning, critically reflecting on the 
established literature and theory, the project being well written and coherent, and 
new insights or creativity emerging from reading research and experiences. From 
this range of projects, 5 are selected which are considered 'outstanding' and are 
awarded a Deans’ Commendation which is awarded annually in November. 
 

Dean’s Award for Outstanding Contribution to the MBA 
This award is in recognition for a student’s contribution to the MBA that is not 
academic related. Often a student contributes to the program in a very positive way, 
be it through working with students, administrators, admissions team, marketing, 
organising events, working with alumni, introducing corporate connections and 
generally offering added value to the enhancement and innovation of the learning 
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experience for all students and in the recruitment of potential students. Proposals 
may be put forward by International partners and MBA administrators and the final 
decision will be made by the MBA Academic Director and the MBA Operations 
Director. This will be awarded annually in November. 
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Module & Unit Outlines 
This section provides outlines of the modules and their component units, covering: 
credits allocated, aims, objectives, skills outcomes, knowledge based objectives, 
indicative content, indicative texts, assessment details and pre-reading. 

With regard to the indicative texts, these are the textbooks recommended by the 
lecturers most recently associated with the courses, but are merely indicative.  We 
strongly advise you not to purchase any of them in advance: by the time you come 
to take a course the lecturer (or tutor) may provide an updated list. 

Module 1: The Reflective Practitioner (MG982)   20 credits 
The Learning Manager    

Comparative Corporate Governance  

Entrepreneurial Management & Leadership  

Module 2: Making the Business Work    60 credits 
MG917 Financial & Management Accounting    10 credits 

MG918 Finance & Financial Management    10 credits 

MG916 Operations Management     10 credits 

MG914 Managing People in Organisations    10 credits 

MG915 Marketing Management     10 credits 

MG919 Analytical Support for Decision Making   10 credits 
 
Module 3: Strategic Management for Sustainable Success (GB879)  20 credits  

Exploring the International Business Environment    

Strategy Analysis & Evaluation   

Making Strategy     

Module 4: Personal Development     70 credits 
MG923 Strategic Consulting in Practice    10 credits 
2 Elective classes (10 credits each)     20 credits 

MG924 Project (inc Project Methodology)    40 credits 

 

MS982 Information & Technology Management   10 credits  
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Module 1 The Reflective Practitioner 

 
MG982 The Learning Manager 

Entrepreneurial Management & Leadership 
Comparative Corporate Governance 

Credits 20 
 

Class Title The Learning Manager  
 

Class Aims 

The class aims to develop the managerial capabilities through developing their skills 
as reflective learners by enabling them to analyse their learning processes and 
ensuring that they appreciate core aspects of self-awareness and can effectively 
interact with others. 

 
Learning Outcomes 
The class will facilitate development of knowledge of: 
• models of personal strengths and weaknesses 
• barriers and facilitators of effective group interaction 
• different types of thinking and intelligence required in organisations 
• the role of facilitation in organisations and an understanding of the ‘art 

of facilitating and being facilitative’ 
• the difficulties than can be associated with transfer of ideas into 

practice 
• models and approaches to managerial learning 
• the concept of reflective practice 
 
Cognitive abilities and non-subject specific skills 
Participants will gain the ability to: 
• act in accordance with the key aspects of self-awareness in the 

practice of effective management 
• analyse the elements of interacting with others that lead to effective 

management, and understand the implications of personal strengths 
and weaknesses in this context 

• use alternative ways of thinking appropriate to different management 
tasks, by developing an understanding of personal thinking styles 

• identify key personal issues and their potential effect on the process of 
implementation in organisations 

• assess and manage their learning processes 
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Teaching and Learning Methods 
Collaborative learning – between students and between students and staff – is 
central to this class.  It uses a mix of experiential elements and more traditional 
learning approaches, as is appropriate for the subject matter covered.   

Student participation and interaction are regarded as central to the experiential 
elements and students are required to engage in the workshop and to share their 
ideas and experiences with their peers. 

 
Indicative Content/Structure of Class/Lecture Programme 
• self-awareness – introduce ‘thinking/feeling/ behaving’ model of the 

person 
• managerial learning 
• the nature of group interaction 
• influencing others and own influencing style 
• emotional intelligence 
• transfer of learning into practice 
 
 
Indicative Reading  
Core Learning Materials - The Learning Manager Student Workbook 

 
Assessment (including reassessment) 
Active Participation in Workshop – pass/fail 
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Matrix of Learning Outcomes/Assessment 

Subject Specific Knowledge & Skills Teaching / 
Learning 
Outcomes 

Evidence of 
Outcomes 

Models of personal strengths and weaknesses l, dr, gp, cd Active participation 

Barriers and facilitators of effective group interaction l, dr, gp, cd Active participation 

Different types of thinking  and intelligence required  
in organisations 

l, dr, gp, cd Active participation 

The role of facilitation in organisations and an  
understanding of the “art of facilitation” 

l, dr, gp, cd Active participation 

The difficulties that can be associated with transfer of 
ideas into practice 

l, dr, gp, cd Active participation 

The concept of reflective practice l, dr, gp, cd, 
rp 

Essay 

Cognitive Abilities and Non-subject specific skills   

Act in accordance with the key aspects of self-awareness 
in the practice of effective management 

l, dr, gp, cd Active participation 

Analyse the elements of interacting with others that lead 
to effective management, and understand the implications 
of personal strengths and weaknesses in this context 

l, dr, gp, cd Active participation 

Use alternative ways of thinking appropriate to different 
management tasks, by developing an understanding of 
personal thinking styles 

l, dr, gp, cd Active participation 

Identify key personal issues and their potential effect on 
The process of implementation of organisations 

l, dr, gp, cd Active participation 

Assess and manage their learning processs l, dr, gp, cd Active participation 

l – lecture; dr – directed reading; gp – group presentation; cd – class discussion; rp – research papers. 
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Class Title  Comparative Corporate Governance  
    

Class Aims 

The class aims to develop the leadership and management acumen of students by 
providing a thorough understanding of the key aspects of corporate governance in 
different economic, political and culture environments across the world. At its very 
basis is the recognition that one model of corporate governance does not fit all 
cultures and political systems, and so a detailed understanding of corporate 
governance and ethics in Western society versus Asian, Middle Eastern and African 
societies is necessary for any international executive.  

 

Learning Outcomes 
Subject specific knowledge and skills: 
• understand the importance of corporate governance in the context of 

the international corporate and economic performance;   
• develop an appreciation of the principles and ethics that underlie 

corporate governance systems; 
• provide an awareness of the different systems of corporate 

governance that exist in the world today; 
• develop an understanding of the issues that family firms face when 

designing a corporate governance system; 
• understand the role of ownership structure on corporate objectives – in 

particular, state shareholders, families, financial institutions and 
individuals; 

• Provide an overview of the role of directors, their responsibilities and 
how to assess their performance. 

 

Cognitive abilities and non-subject specific skills: 

Participants will gain the ability to: 
• assess the relative merits of competing models 
• The development of the judgement required in the practical application 

of theory and models; 
• The development of report writing and presentational skills; 
• The development of experience in decision taking given uncertainty 

and risk. 
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Teaching and Learning Methods 

This subject will be taught using a mix of lectures, reading assignments and 
research papers; in some locations the lectures will be replaced by self-directed 
learning with detailed guidance notes to direct the learning from the reading. 
 
Indicative Content 

1. An Overview of Corporate Governance 

2. Corporate Governance Around the World 

3. Corporate Governance: Principles and Models 

4. Principle 1: Ensuring the basis for an effective corporate governance 
framework 

5. Principle 2: The rights and equitable treatment of shareholders and key 
ownership functions 

6. Principle 3: Institutional investors, stock markets, and other intermediaries 

7. Principle 4: The role of stakeholders in corporate governance 

8. Principle 5: Disclosure and transparency 

9. Principle 6: The responsibilities of the board 

 

Indicative Reading  

Pre-reading: 

Chapter 2 of “Corporate Finance: European Edition”, Hillier et al., (2016). 

 

“G20/OECD Principles of Corporate Governance”, November 2015. The document 
can be downloaded from here: http://www.oecd-
ilibrary.org/docserver/download/2615021e.pdf?expires=1467035903&id=id&accnam
e=guest&checksum=93E5746FA313C65887A5FB4A55050479 

 

Assessment (including reassessment) 
Assessment is by 100% course work as follows: 
Individual Assignment 100% 

 

http://www.oecd-ilibrary.org/docserver/download/2615021e.pdf?expires=1467035903&id=id&accname=guest&checksum=93E5746FA313C65887A5FB4A55050479
http://www.oecd-ilibrary.org/docserver/download/2615021e.pdf?expires=1467035903&id=id&accname=guest&checksum=93E5746FA313C65887A5FB4A55050479
http://www.oecd-ilibrary.org/docserver/download/2615021e.pdf?expires=1467035903&id=id&accname=guest&checksum=93E5746FA313C65887A5FB4A55050479
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Matrix of Learning Outcomes/Assessment 
 
Subject Specific Knowledge & Skills Teaching / 

Learning 
Method 

Evidence of 
Outcome 

Understand the importance of corporate governance in the context 
of the international corporate and economic performance;   

l, dr, ir, rp, cd Research paper 

Develop an appreciation of the principles and ethics that underlie 
corporate governance systems; 

l, dr, ir, rp, cd Research paper 

Provide an awareness of the different systems of corporate 
governance that exist in the world today; 

l, dr, ir, rp, cd Research paper 

Develop an understanding of the issues that family firms face when 
designing a corporate governance system; 

l, dr, ir, rp, cd Research paper 

Understand the role of ownership structure on corporate objectives 
– in particular, state shareholders, families, financial institutions 
and individuals; 

l, dr, ir, rp, cd Research paper 

Provide an overview of the role of directors, their responsibilities 
and how to assess their performance. 

l, dr, ir, rp, cd Research paper 

Cognitive Abilities & Non-Subject Specific Skills   

Assess the relative merits of competing models l, dr, ir, rp, cd Research paper 

The development of the judgement required in the practical 
application of theory and models 

l, dr, ir, rp, cd Research paper 

The development of report writing and presentational skills; l, dr, ir, rp, cd Research paper 

The development of experience in decision taking given 
uncertainty and risk. 

l, dr, ir, rp, cd Research paper 

l – lecture; dr – directed reading; ir – independent reading; rp – research papers; cd – class discussion 
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Class Title    Entrepreneurial Management and Leadership 
 

Class Context & Description  

In order to remain competitive in rapidly changing market-places, established 
companies need to be adaptable, creative, innovative and opportunistic – in other 
words, they need to be entrepreneurial. Middle managers play a critical role in 
enhancing and sustaining the entrepreneurial capability of established organisations 
(Kanter, 2004; Huy, 2001; Kuratko et al., 2005; Hornsby et al., 2009). However, to 
behave entrepreneurially within such a context requires managers to demonstrate a 
unique set of entrepreneurial skills in identifying opportunities, in employing 
resources and championing ventures around them, in taking decisions and acting 
strategically under high risk and uncertainty, in managing and effectively leading  
venturing teams and in promoting, maintaining and leading entrepreneurial 
performance over time. The class is designed to raise the self-awareness of MBA 
participants by encouraging them to reflect on the entrepreneurial skills and 
practices middle managers require to possess if they are to manage and lead 
organisations in competitive, rapidly changing environments. The class also seeks to 
open the gateway of lifelong learning by encouraging participants to assess their 
self-efficacy and role as potential corporate entrepreneurs.  

As such, this class complements the Learning Manager and the Comparative 
Corporate Governance components of the Reflective Practitioner Module. In 
common with those classes, the EML class embraces a reflective approach which 
seeks to facilitate participants’ learning as they engage in hands-on activities 
through which they practice and develop entrepreneurial management and 
leadership skills. The class is suitable for participants interested in: taking on a 
pioneering role in large organisations by championing new ventures and leading 
innovation; supporting the growth of SMEs and also those who would like wish to 
start their own business in the future.  

Topics include: endorsing, refining and shepherding entrepreneurial opportunities; 
identifying, acquiring and deploying resources needed to pursue entrepreneurial 
opportunities; organising and leading venture teams; making decisions and acting 
strategically under high risk and uncertainty; building and managing entrepreneurial 
capability within an organisation. 
 
Class Aims 

The aim of this class is to enable participants to experience and reflect on 
entrepreneurial skills and practices that are appropriate to managing and leading 
organisations in competitive, uncertain and fast-changing environments.  
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Learning Outcomes 

Subject specific knowledge and skills including: 
• Behaving entrepreneurially in a corporate context 
• Making strategic decisions under uncertainty 
• Compensating, providing incentives and motivating employees to work 

in new ventures 
• Championing new ventures and delineating their strategic intent to top 

management 
• Negotiating and leveraging resources 
• Coping with the psychological risks of behaving entrepreneurially. 
 
Cognitive abilities and non-subject specific skills, including: 
• Reflective skills 
• Team working skills 
• Creativity 
• Critical thinking 
 
Teaching & Learning Methods 

Sessions will make use of a variety of teaching and learning methods including   
discussion and critical review of readings, exploration of theory through short case 
studies, self-reflection; group workshops and brief presentations. Importantly, 
participant-centred learning will be encouraged through exercises and activities 
which support consideration of the application of theories and examples to 
participant experiences and organisations. 
 
Class Outline 

Session 1: Entrepreneurship in the Corporate Context 

This topic will explore what we mean by ‘entrepreneurship’, identify different 
approaches to entrepreneurship (causation, experimentation, effectuation) and 
consider, in detail, entrepreneurship within a corporate or organisational setting. We 
will compare and contrast Administrative and Entrepreneurial Management 
approaches and critically consider when each approach is best suited within an 
organisational context. Participant responses to the Stevenson’s Entrepreneurial 
Management Instrument (Brown et al., 2001) will also be discussed. 
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Session 2: Spotting Opportunities for Corporate Entrepreneurship 

This topic considers what we mean by ceativity and will discuss the relationship 
between creativity and entrepreneurship. It will also identify where new busines 
ideas come from and will introduce the SCAMPER model  and the Innovation Radar 
as approaches to exploring and managing creativity and innovation. 
 
Session 3: Acquiring Resources & Building Entrepreneurial Teams 
This topic considers the different forms of resources (capital) needed to establish 
new corporate ventures (CVs). In particular, we will discuss different forms of 
Entrepreneurial Capital and the use of social capital for extending access to 
resources. We will also explore the value of entrepreneurial teams and discuss how 
to create an entrepreneurial team supportive of new CVs. 

 
Session 4: The Importance of the entrepreneurial middle manager 
This topic discusses the various role of middle managers and concentrates on 
considering the entrepreneurial behaviour of middle managers and the contributions 
which they can make to the organisation. We will also discuss ethical dilemmas and 
consider middle managers as both innovators and rogues.  

 

Session 5: Building entrepreneurial capability 

This topic discusses approaches to maintaining entrepreneurship within 
organisations as they grow in age and size. Challenges encountered and examples 
of how these can be overcome are discussed.  

 

Required Reading 
Each year the teaching team will identify at most 1-2 articles relevant for each topic 
and recommend these as advance reading before attending sessions. Indicative 
articles are: 
 
Key Articles  

Stevenson, H.H., and Gumpert, D.E. 1985. The heart of entrepreneurship. Harvard 
Business Review, 63(2): 85–94 

Anthony, S. (2012) The New Corporate Garage, Harvard Business Review, 90 (9) 
September 2012:  45-53 

Sawhney, et al. 2006. The 12 different ways for companies to innovate, MIT Sloan 
Management Review, 47(3): 75-81. 

Moss Kanter, E (2004) The Middle Manager as Innovator, Harvard Business 
Review, 82 (7/8) July- August  2004: 150-161 

Iyer, B. and Davenport, T.H.(2008) Reverse-engineering Google’s Innovation 
Machine, Harvard Business Review, 86 (4) April 2008: 59-68 
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Additional Readings  

Liedtka, J (2010) Six lessons to unleash your inner catalyst, IESE insight, issue 6, 
third quarter 2010, pp 21-28 

Wolcott, R.C., & Lippitz, M.J. 2007, The four models of corporate entrepreneurship, 
MIT Sloan Management Review, 49(1): 75-82. 

 

The class will benefit from the teaching team identifying key articles. However 
should participants wish to, they may find the following textbook helpful although this 
is NOT essential: 

Kuratko, D.E., Morris, M.H. and Covin, 2011. J.G. Corporate Innovation & 
Entrepreneurship, 3rd edition, South-Western. 

 

Required Pre-Session Activities: 

At least 7 working days before starting this class, please click on the following link 
and complete this questionnaire: 

https://strathbusiness.qualtrics.com/SE/?SID=SV_9Ah4WDpxRVmqeQ5 

 

Assessment students will consist of:  
Group report (75%) 
Group reflection (25%) 
 

Maletz, M.C., & Nohria, N.(2001). Managing in the Whitespace. Harvard Business 
Review, 79(2): 102-111. 

https://strathbusiness.qualtrics.com/SE/?SID=SV_9Ah4WDpxRVmqeQ5
https://strathbusiness.qualtrics.com/SE/?SID=SV_9Ah4WDpxRVmqeQ5
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Matrix of learning outcomes/assessment 
Subject specific knowledge and skills  teaching/ 

learning method 
evidence of 
outcome 

Subject specific knowledge and skills  teaching/ 
learning method 

evidence of 
outcome 

Behaving entrepreneurially in a corporate context L, dr, gp, icp icc, gpr, re 

Making strategic decisions under uncertainty L, dr, gp, icp icc, gpr, re 

Compensating, providing incentives and motivating employees to 
work in new ventures 

 

L, dr, gp, icp icc, gpr, re 

Championing new ventures and delineating their strategic intent 
to top management 

 

L, dr, gp, icp icc, gpr, re 

Negotiating and leveraging resources L, dr, gp, icp icc, gpr, re 

Coping with the psychological risks of behaving entrepreneurially L, dr, gp, icp icc, gpr, re 

Cognitive abilities and non-subject specific skills   

Reflective skills dr, gp, icp icc, re 

Team working skills  gp gpr, re 

Creativity gp gpr, re 

Critical thinking Gp, dr, icp icc, gp, re 

l – lecture, icc – individual class contribution, dr - directed reading, icp – individual class preparation, gp – 

project; gpr – group presentation, re- reflective essay 
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Module 2 Making the Business Work 
 
Class title  MG918 Finance and Financial Management 
Credits  10 
 
Class Aims 
The primary aims of the Finance and Financial Management class are to develop an 
understanding of the principles of finance and financial decision taking, the nature of 
financial markets and institutions, and corporate financial theory. The principles of 
financial decision taking will consider applications covering personal finance, the 
public and private sectors. The analysis of financial markets and institutions will 
provide a general introduction to the financial environment. The primary focus of the 
class will be on corporate financial theory and this will address two basic questions. 
How should a company evaluate proposals to invest in additional assets (the 
investment decision)? And secondly, how should funds be raised to finance the 
purchase of these assets (the financing decision)?   
 
Learning Outcomes 
Subject specific knowledge and skills including: 
• appreciate the importance of the financial objectives of the company 

and the potential conflicts of interest between managers and 
shareholders 

• understand the role of financial markets and their implications for the 
financial goals, decisions and policies adopted by companies 

• understand the key role of the time cost of money in financial decision 
taking 

• structure and evaluate decision rules for investment and financing 
proposals 

• evaluate capital budgeting proposals 
• appreciate of the links between financial decision taking rules and the 

use of accounting information in the assessment and monitoring of 
performance 

• appreciate the difficulties posed by risk and uncertainty for financial 
decision taking 

• understand of the basic techniques for dealing with risk and 
uncertainty 

• evaluate the possibilities for risk management offered by 
diversification and portfolios 

• interpret the capital market’s guidance on the risk-return trade off and 
develop its implications for the cost of capital 

• understand the concept of market efficiency and the notion that in 
highly developed and competitive markets prices tend to reflect all 
relevant information 
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• understand the financial issues and developments discussed in the 
financial press – class participants are encouraged to read the 
Financial Times on a regular basis 

• the ability to evaluate financial proposals and policies that can create 
shareholder wealth 

 
Cognitive abilities and non-subject specific skills including: 
• the ability to use and present quantitative information in decision 

taking and the evaluation policy options 
• an appreciation of the problems of communicating complex technical 

analysis to  
non-specialists in organisations 

• an understanding of the wider applicability of much of the analysis, for 
example, its use in the public as well as the private sector 

• an appreciation of the problems posed by a limited theoretical 
understanding of issues for decision taking and policy formulation in 
organisations the further development of the ability to use 
spreadsheets for quantitative analysis  
 

Teaching and Learning Methods 
Teaching will be on the basis of interactive lectures and discussions.  A proportion of 
the teaching time will be allocated to the development of illustrations of the use of 
financial theory and concepts, and the class will be expected to work through many 
practical examples. A practical and intuitive approach will be adopted and the formal 
theoretical analysis will be kept to a minimum. 

 
Indicative content/Structure of class/Lecture programme 
Topic Reading  Scope and Objectives 

Financial and Investment 
Decisions 

Hillier Ch 1,2 and 4 Goals of the firm. Value maximisation. To be able to 
evaluate investment and financial proposals given 
the NCFs, use annuity factors in these decisions 
(calculate future values and present values), and 
calculate the annual equivalent of a capitalised 
value. 

Investment Criteria Hillier Ch 6 To be able to explain the rationale for the use of the 
NPV and IRR rules in the evaluation of investment 
and financing proposals, calculate NPVs and IRRs, 
consider the limitations of the IRR in the evaluation 
of mutually exclusive investments and investments 
with a non-standard pattern of cash flows. 

Capital Budgeting Hillier Ch 7 To be able to identify and structure the costs and 
benefits of capital expenditure proposals: determine 
the NPV of the proposals, and undertake sensitivity 
analysis. 
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Bonds, Shares and Company 
Valuation 

Hillier Ch 5 To be able to explain the determinants of the prices 
of bonds, shares; the valuation of companies: 
determine the rate of return on bonds and shares; 
breakdown the return on shares into capital gains 
and dividends; understand the constant rate of 
growth of dividend model; use the dividend and 
earnings models to evaluate shares and 
companies; understand what is meant by a price-
earnings ratio and explain its determinants. 

Risk And Uncertainty Hillier Ch 9  Understand the nature of risk concepts employed in 
economics and finance; explain the use of standard 
deviation of returns as a measure of risk; explain 
the principles of risk management through 
diversification and portfolio construction; determine 
the risk and expected return of two asset portfolios 
and more diversified portfolios. 

Capital Market Theory 

Cost of Capital 

 

Hillier Ch 10 and 12 

 

 

Understand the difference between diversifiable and 
non-diversifiable risk; the relationship between the 
required rate of return and risk; use the capital 
asset pricing model and beta to determine the cost 
of capital; understand the determinants of beta. 

Raising Capital and Rights 
Issues 

 

 

 

Capital Structure Decisions 

 

Hillier Chs 14 and 19  

 

 

 
 

Hillier Chs 15 and 16 

Explain the nature and role of rights issues in 
raising capital; specifying the terms of a rights 
issue; determine the implications of a rights issue 
for shareholders. 

 

 

Explain the choice for the company between the 
use of debt and equity capital; and the implications 
of capital structure for the expected earnings per 
share and the cost of capital. 

 

Financial Market and 
Institutions 

Hillier Chs 3, 13 and 22  Understand the role of financial markets and 
institutions in resource allocation; understand the 
difference between direct and indirect financing; 
understand the roles of financial intermediaries and 
institutions; understand the nature of derivatives; 
understand the idea and implications of efficient 
markets. 

Hillier – David Hillier, Stephen Ross, Randolph Westerfield, Jeffrey Jaffe and Bradford Jordon “Corporate Finance” 
European Edition 2016.McGraw-Hill. 

 

Indicative Reading List 
David Hillier, Stephen Ross, Randolph Westerfield, Jeffrey Jaffe and Bradford 
Jordon “Corporate Finance” European Edition McGraw-Hill  
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Assessment (including reassessment) 

Coursework will account for 50% of the assessment and a final examination will 
account for the remaining 50%. The exam will be 2 hours and will require students to 
answer three questions.  
 
Matrix of learning outcomes/assessment 
Subject specific knowledge and skills  Teaching/ learning 

method 
Evidence of 
outcome 

appreciate the importance of the financial objectives of the company 
and the potential conflicts of interest between managers and 
shareholders 

l, dr, ir, cd e,a,cd 

understand the role of financial markets and their implications for the  
financial goals, decisions and policies adopted by companies 

l, dr, ir, cd e,a,cd 

understand the key role of the time cost of money in financial decision 
taking 

l, dr, ir, cd e,a,cd 

evaluate decision rules for investment and financing proposals l, dr, ir, cd e,a,cd 

evaluate capital budgeting proposals l, dr, ir, cd e,a,cd 

appreciate of the links between financial decision taking rules and the 
use of accounting information in the assessment and monitoring of 
performance 

l, dr, ir, cd e,cd 

appreciate the difficulties posed by risk and uncertainty for financial 
decision taking 

l, dr, ir, cd e,a,cd 

understanding of the basic techniques for dealing with risk and 
uncertainty 

l, dr, ir, cd cd 

evaluate the possibilities for risk management offered by diversification 
and portfolios. 

l, dr, ir, cd e,a,cd 

interpret the capital market’s guidance on the risk-return trade off and 
develop its implications for the cost of capital 

l, dr, ir, cd cd 

understand the concept of market efficiency and the notion that in 
highly developed and competitive markets prices tend to reflect all 
relevant information; and 

l, dr, ir, cd e,a,cd 

evaluate financial proposals and policies that can create shareholder 
wealth. 

l, dr, ir, cd a,cd 

Cognitive abilities and non-subject specific skills   

the ability to use financial information and concepts to take decisions 
and develop policies that are consistent with the goals of the company 

l, dr, ir, cd a,e 

an understanding of the financial issues and developments discussed 
in the financial press – class participants are encouraged to read the 
Financial Times on a regular basis and to identify opportunities for the 
application of the analysis developed in the class. 

l, dr, ir, cd cd 

an understanding of the wider applicability of much of the analysis, for 
example, its use in the public as well as the private sector for example. 

l, dr, ir, cd cd 

appreciation of the way in which it can be applied to personal financial 
issues, such as pension planning or housing finance. 

l, dr, ir, cd cd, e 

use spreadsheets for financial calculations and analysis and develop 
their knowledge and ability to use Excel. 

l, dr, ir, cd a,cd 

l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, p – 
empirical project, gp- group presentation, e – exam, cd – class discussion, agr – assessed group report, aia – 
assessed individual assignment. 
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Class title MG917 Financial and Management Accounting 
Credits  10 

 

Class Aims 

The unit is designed to provide an understanding of accounting that is essential for 
any manager and to develop the ability to use accounting information, especially for 
decision taking purposes. The focus will be on understanding the nature and 
limitations of the information provided in the financial reports and to ensure that 
managers appreciate the significance of the financial implications of any decisions or 
policy initiation being proposed. 

No previous knowledge of the subject matter is assumed and the emphasis will be 
on the needs of managers who are not specialists in accounting and finance. 
However, the class will also provide the basis required to undertake the more 
specialised optional classes in accounting.   

Learning Outcomes 

Subject specific knowledge and skills including: 
• the ability to interpret the information disclosed in financial statements 

and reports that are published by public companies in their Annual 
Report 

• familiarity with the accounting information required to assess the 
profitability, liquidity and capital structure of firms 

• a recognition of the importance of stock market ratios that are used to 
judge the performance of companies that are quoted on a stock 
exchange 

• an awareness of relevant costs that should be used in making 
decisions 

• the ability to select the information required to make policy decisions 
and be able to estimate the effect of the decisions on the profitability 
of the firm 

• knowledge of the process to produce a budget for a business 
• understanding of the most important terminology used in financial and 

management accounting 
• awareness of the methods and techniques used by accountants in the 

preparation of financial statements and reports, making financial 
decisions and the methods used to measure an organisation’s 
financial performance 

 
Cognitive abilities and non-subject specific skills including: 
• a greater degree of confidence in dealing with accountants 
• an understanding of both external and internal accounting reports 
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• an appreciation of the assumptions that are implicit in the methods 
used in making financial decisions 

• an understanding of the issues that arise in exercising control within 
an organisation 

• an appreciation of the various measures of the performance of an 
organisation 

Much of the teaching time will be allocated to practical illustrations that will clarify the 
theoretical and practical issues covered in the course. Opportunities will be given to 
enable the participants to work through practical examples that will reinforce the 
Core Learning materials. 

 

Indicative Content/Structure of Class/Lecture Programme 
There will be lectures to introduce the concepts and techniques that will assist in 
providing a basis for judging the performance and financial position of organisations, 
making financial decisions and exercising control within organisations.   

 

Indicative Reading  
Core MBA learning material: 
Financial & Management Accounting. 2012 Strathclyde Business School 
Atrill, P and McLaney, E, Accounting and Finance for Non-Specialists, FT Prentice 
Hall. 

 

Assessment (including reassessment) 
Group coursework will account for 50% of the assessment of the unit.  The exam will 
be 2 hours, requiring students to answer three questions, and accounts for 50% of 
the unit assessment.   
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Class title  MG916 Operations Management 
Credits  10 
 

Class Aims 
Operations Management refers to activities that are more or less directly concerned 
with the design, production and delivery of (tangible) goods and (intangible) services. 
Effective operations management gives organisations the ability to improve both 
customer service and the efficiency of resource utilisation. The course is intended to 
give you a theoretical framework for thinking about operations in both service and 
manufacturing organisations. We shall address key aspects of the design, planning 
and control, and improvement of operations systems. Throughout the course, we 
shall discuss practical applications of modern operations management across the 
world. 

 

Learning Outcomes 
Subject specific knowledge and skills, including the ability to: 
• Explain the nature and scope of modern operations management; 

discuss the interrelationships between performance objectives in 
operations. 

• Explain key concepts and frameworks in operations strategy; discuss 
how an operations strategy can be developed. 

• Explain modern approaches to product design; discuss the role of 
innovation in design. 

• Explain the key elements of process design; discuss the impact of new 
technology on work organisation. 

• Explain the key principles of capacity management; discuss the 
application of the ‘theory of constraints’. 

• Explain key concepts and policies in supply chain management; 
discuss the choice between lean and agile approaches to supply chain 
management; analyse simple models for inventory management. 

• Explain key concepts in quality management; discuss the main 
approaches to modern quality management; apply simple tools for 
quality improvement. 

• Explain the key principles of performance measurement; discuss the 
use of the balanced scorecard and other models to drive operations 
improvement. 

Cognitive abilities and non-subject specific skills including: 
• Critical thinking  
• Creativity – ideas generation and problem solving  
• Intra-group collaboration  
• Presentation and communication 
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Teaching and Learning Methods 

Operations Management uses a variety of teaching and learning approaches, 
including lectures, class discussions and case studies, group work and individual 
reading. Student participation and interaction are regarded as central to the class. 
Therefore, students are expected to fully engage in all sessions and online 
discussions in order to share their ideas and experiences with the other course 
participants. 

 

Indicative Content/Structure of Class/Lecture Programme 
This course is based on the following content: 

Topic 1 Introduction to operations management 
Topic 2 Operations strategy 
Topic 3 Product design and innovation 
Topic 4 Process design 
Topic 5 Capacity management 
Topic 6 Supply chain management 
Topic 7 Quality management 
Topic 8 Performance measurement and improvement 

Each of these topics is linked to additional reading, case studies, activities and video 
material. 

 

Indicative Reading  
Slack N., Brandon-Jones A. and Johnston R. (2016). Operations Management, 8th 
edition; Pearson. 

 

Alternative (or Further) Reading 
Paton S., Clegg B., Hsuan J. and Pilkington, A. (2011). Operations Management; 
McGraw Hill 

Hill A. and Hill T. (2012). Operations Management, 3rd edition; Palgrave Macmillan 

Some key operations management journals (available online through the Strathclyde 
library) include: 
• Journal of Operations Management 
• International Journal of Operations and Production Management 
• Production Planning and Control 
• Supply Chain Management: An International Journal 
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Assessment (including reassessment) 
50% examination and 50% coursework assignment to give a single composite 
assessment. 

Examination: 

The examination is a 3 hour ‘open book’ examination that consists of sections A and 
B. Section A includes 5 questions – all of which should be attempted (50 marks). 
Section B contains 2 case studies – only one of which should be selected (50 
marks). 

The rational behind the design of this paper is that Section A will test knowledge and 
understanding of the key concepts of operations management, yet not depend on 
memory. The questions will test interpretation of the concepts. Section B contains 
case studies, each of which may be about 2 pages long. Each case study contains a 
description of a typical operations system, such as a restaurant or a manufacturing 
facility. Students are expected to describe and explain the relevant operations, using 
the concepts and frameworks learned in the course, and interpret the issues 
contained in the case. The purpose of this interpretation is to direct the students 
towards managerial decision making and towards consideration of the advantages 
and disadvantages of possible courses of action. 

 

Assignment: 

The assignment is normally carried out in small groups, but in specific circumstances 
students may request to carry out the assignment on an individual basis. It focuses 
on practical issues and encourages reading, reflection and discussion.  
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Matrix of learning outcomes/assessment 
 
Subject specific knowledge and skills 

 

Teaching/ 
learning method 

Evidence of 
outcomes 

Explain the nature and scope of modern operations management; discuss 
the interrelationships between performance objectives in operations. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain key concepts and frameworks in operations strategy; discuss how an 
operations strategy can be developed. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain modern approaches to product design; discuss the role of innovation 
in design. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain the key elements of process design; discuss the impact of new 
technology on work organisation. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain the key principles of capacity management; discuss the application 
of the ‘theory of constraints’. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain key concepts and policies in supply chain management; discuss the 
choice between lean and agile approaches to supply chain management; 
analyse simple models for inventory management. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain key concepts in quality management; discuss the main approaches 
to modern quality management; apply simple tools for quality improvement. 

Dr, L, CD E (Section A/B), 
GP, AA 

Explain the key principles of performance measurement; discuss the use of 
the balanced scorecard and other models to drive operations improvement. 

Dr, L, CD E (Section A/B), 
GP, AA 

Cognitive abilities and non-subject specific skills 

 

  

Critical thinking GP- Case 
Study/Real 
Organisation 

AGR, AA 

Creativity – ideas generation and problem solving  GP- Case 
Study/Real 
Organisation 

AGR, AA 

Intra-group collaboration  GP- Case 
Study/Real 
Organisation 

AGR, AA 

Presentation and communication GP- Case 
Study/Real 
Organisation 

AGR, AA 

Inputs: 

L- Lectures , Dr -   Directed Reading (material supplied both written and downloaded from intranet)  

CD - Class Discussion (Theory and Cases), CS -   Case Studies (or real organisations) – introduced in class and 

discussed, EP -   Empirical Project (Real company investigation or Case Study or both)  

Outputs: GP (Assessed)  -  Group Work and Group Presentations, E (Assessed) -  Exam (section A – theory/; 

Section B – mini case analysis), AGR - Assessed Group Presentation/Report (Real company investigation or 

Case Study or both) + Q & A, AA -  Assessed Individual Assignment 

 



60 
 

Class  MG915 Marketing Management 
Credits  10 
 

Class Aims 
Marketing Management introduces major marketing concepts and techniques and 
the marketing planning process. This includes exploration of what marketing is, 
understanding of marketing orientation and buyer behaviour. The development of an 
appropriate marketing strategy for an organisation will be emphasised to enable the 
manager to make important marketing decisions. The changing role of marketing, 
within and between organisations, will be studied incorporating information 
technology, new organisational structures and different forms of market 
relationships. 
 

Skills Outcomes 

On completion of the marketing management course, students should be able to: 
• Conduct a market situation analysis for an organisation 
• Apply marketing concepts to real business problems 
• Develop a detailed marketing strategy for an organisation 
 

Knowledge Based Objectives 
The course will enable the student to: 
• Understand the principles and practice of marketing in different 

business sectors: consumer, business-to-business and services 
• Evaluate theories of buyer behaviour and assess their relevance 
• Gain insight into what is required in the successful implementation of 

marketing management programmes 
• Appreciate the importance of new product and service development 

and the factors leading to success and failure in this area 
• Assess the role of managing customers strategically 
• Be aware of differences in channel management, pricing and 

integrated communication programmes. 
• Develop their knowledge of strategic market relationships. 
• Assess the developments in social media and their impact on 

customers and sellers. 
 

Learning Outcomes 
• On completion of marketing management students should have 

gained the following: 
• Analytical and critical ability in dealing with marketing problems and 

opportunities 
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• Confidence in written and oral communication when dealing with 
marketing issues 

• Ability to reflect on good and bad practice in marketing 
• New perspectives on market relationships and how to manage them. 
 
Learning Approach 

The class will have an emphasis on the practical, problem solving approach. 
Generally, each session will have: 
• An introduction of the subject matter, answering questions of the 

students based on pre-reading and self-study of core materials. 
• A practical section relating theory to practice via group work, short 

case studies and real-life examples and topical issues 
• Clarifying concepts and issues using assignments and previous exam 

questions 
• A summary identifying learning points, main issues and possible 

outcomes of the marketing management process. 
 

Indicative Content 
Topics covered will include: 
• Introduction to the marketing concept  
• Introduction to the marketing mix 
• Consumer and organisational buyer behaviour 
• Segmentation, targeting and positioning 
• The elements of marketing management 
• Marketing strategy and planning 
• Customer Relationship Management 
• Marketing in the services and B2B sectors 
• Digital Marketing 
 

Essential Texts 
Fahy, J and Jobber, D (2015) Strategic Marketing Management. McGraw Hill. 
 

Indicative Reading 
Directed readings are provided in the support material on Myplace. 
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Assessment (including reassessment) 
There are three assessment elements: 
• Multiple Choice test (10% weighting) 
• Course work entailing group-based activities test (40% weighting)  
• Examination (50% weighting) 
• The examination will require answering 3 questions in 2 hours (closed 

book). 
The multiple choice test will take place one week prior to the intensive 
seminar/lecturers and can be taken anywhere by logging into the Marketing 
Management page on Myplace.  The test site will be open for 10 days and thereafter 
the opportunity will be lost and a reduction of 10% will be applied to overall mark for 
Marketing Management. There is no opportunity to resit. 
 

Pre-reading and Deliberation 
Prior to class sessions, students should be familiar with the relevant reading from 
the core materials and the specified reading from the text. Comments, notes and 
questions should be prepared in advance and will be discussed in class. In addition, 
any specific information gathering required, will be notified in advance. The intention 
is for participants to come to the class prepared for discussion, debate and reflection 
on content and issues. 
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Matrix of learning outcomes/assessment 
Learning Outcome Teaching/ learning 

method 
Evidence of 
outcome 

Subject specific knowledge and skills   

Critically evaluate the role of marketing within the context of the 
organisation’s overall business. 

l. dr. ir. cd,  agp, e 

Understand and analyse the impact of the marketing environment on a 
company’s success 

l, dr, cd, ir, gs agp, e 

Develop an understanding of the buying process within consumer and 
business-to-business markets. 

l, cd, ir, dr agp, e 

Appreciate the way in which company’s resources can be aligned to 
markets to achieve its objectives. 

l, dr, cd, ir agp, e 

 

Develop the ability to apply marketing knowledge and skill within a range 
of business sectors. 

l, dr, cd, ir agp, e 

 

Analyse marketing information and evaluate problems using a variety of 
marketing theories and concepts. 

l, rp, cd, ir agp, e 

 

Cognitive abilities and non-subject specific skills   

to develop advanced knowledge and understanding of the ambiguity and 
complexity of organisations, management and the environment in which 
they exist. 

l, dr, cd, ir, gs agp, e 

to augment the personal, interpersonal and intra-group knowledge, skills 
and experience of students in order to develop their confidence and 
ability to operate effectively within the organisations of today and the 
future. 

l, dr, cd, ir,  agp, e 

 

to develop in particular skills in strategic management within the context 
of the marketing function – both in terms of the extant theories and 
concepts but also processes and practices in an effective experiential 
manner. 

l, dr, cd, ir,  agp, e 

 

to develop individuals as reflective practitioners capable of ongoing self-
development by understanding and utilising the interrelationships 
between theory and practice within the context of the marketing function 
and its relationship to other business disciplines in the value chain. 

rp, dr, cd, ir, rp agp, e 

 

 
l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, ep – 
empirical project, gp- group presentation, e – exam, cd – class discussion, agr – assessed group report, aia – 
assessed individual assignment, i/gp – individual / group project, gs – guest speaker 
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Class   MG914 Managing People in Organisations 
Credits  10 

 

Class Aims 

The purpose of this class is to support students in thinking about people and 
organisations.  Some key questions this class explores include:  Why do 
organisations take the forms they do? Why are organisations so difficult to change?  
How do organisations influence individual behaviour and vice versa? Under what 
conditions do employers get the best performance from their people? What 
motivates people? How do employers and employees respond to and resolve 
differences of interest at work?  Organisational Behaviour (OB) is the academic body 
of knowledge that has been produced by social scientists (psychologists, 
sociologists, political scientists) to investigate some of the above questions.  
Specifically, OB is concerned with the study of human behaviour (both at the 
individual and group level) within work organisations, and how organisational 
systems and structures affect human behaviour.  The Managing People in 
Organisations (MPIO) class will focus on OB. 

 

The aim of the class is to provide you with a range of ideas, insights and evidence 
that will help you to understand what happens in your own organisation or 
organisations with which you engage.  This will support you in making judgements 
about your behaviour, and that of others.  Reflecting on the subject matter in this 
class should help you to understand and influence organisational practice and 
outcomes more effectively. 

 

The core objectives are to: 
• discuss the contemporary issues confronting organisations and their 

impact on people, processes, organisations and organisational 
change; 

• appreciate the different ways of understanding organisations and 
show how a multiplicity of perspectives can be used to make 
managerial action effective; 

• suggest concepts, frameworks and models for understanding 
organisational phenomena at the level of the individual, the group, and 
the organisation; 

• facilitate participants in reflective thinking which, while it guides you 
towards specific actions with respect to particular organisational 
problems 

• stimulate reflective action and explore ways of encouraging reflective 
action in organisational contexts; 

• develop an understanding of the impact of people management on 
organisational performance 
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Knowledge Based Outcomes 

By the end of the class, participants should: 
• have an understanding of the range of ideas, concepts, developments 

and issues in OB and appreciate alternative perspectives about the 
changing nature of organisations and their implications for 
organisations 

• be able to reflect on individual and group behaviour in a theoretically-
informed way 

• be aware of the connections between different topic areas, and their 
implications for practice 

 
Subject-specific Skills Outcomes 

By the end of the unit, participants should be able to: 
• apply suitable models and frameworks to the analysis of work 

situations and problems at the level of the individual, group and 
organisation 

• be aware of the potential impacts of various forms of interaction 
• assess reflectively the nature of intervention in workplace situations  
• make reflective judgements about the management of others 
 
Non-subject specific skills outcomes 

The learning activities within the class are designed to develop students’ skills as 
managers of people in the following ways: 

• The core ability and non-subject specific skill is the development of 
‘Framing’ – that is, understanding from a multi lens perspective.  
Framing is used to evaluate contemporary business practice and 
develop effective responses.  

• Enhancing personal, interpersonal and team working skills through 
group work  

• Improving communication skills, both oral and written  
• Improving your ability as a reflective practitioner to make reflective 

judgements about the management of others 
• Increasing your effectiveness as a manager of people 
• Improving your understanding of how you are managed 
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Teaching and Learning Methods 

Staff will introduce key topics and guide students in exploring those topics through a 
combination of lectures, self-assessment exercises, group work, class and online 
discussions, structured reading, and case analysis. Staff aim to maximise 
participation and interaction wherever possible. Participants should come prepared 
to share their ideas and experience, and to learn from their peers. 
 
Indicative Content 

1 Managing People in Contemporary Business Contexts 

2 Organisational Structure, Teams, and Technology 

3 Managing Attitudes and Behaviour 

4 Managing Cultures: Organisational Culture and Cross-cultural Management  

5 Managing Performance and Reward 

6 Managing Conflict (including Power and Politics) 

7 Managing Organisational Change 

8 Reframing 
 
Course Texts/Required Reading 

Custom textbook 
 
Additional Reading 

Bolman, L.G. & Deal, T.E.  (5th Edn) (2013). Reframing Organisations: Artistry, 
choice and leadershi4. London: Jossey-Bass. 

Academic journals which can be accessed via the library website. 
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Class Title  MG919 Analytical Support for Decision Making 
Credits  10 
 
Class Aims 
The broad aims of the class are to develop skills in the effective practice of business 
analysis through the application of basic tools and techniques and to develop an 
appreciation of the issues which may require careful management if the decisions 
made are to be based upon valid data and models.  

 
Learning Outcomes 
Subject specific knowledge and skills:  
• To develop an understanding and appreciation of ensuring good data, 

information and decision making for any successful organisation 
• To develop an understanding and appreciation of the process of 

effective problem structuring and business modelling  
• To develop an understanding and appreciation of the theory and 

practice of data collection  
• To develop an understanding and appreciation of different approaches 

to analysis and modelling to support management decision making 
• To appreciate the issues which arise in putting business analysis into 

practice  
 

Cognitive abilities and non-subject specific skills: 

The learning activities within the class are designed to develop students’ skills in the 
following areas, some of which are introduced here for the first time, others of which 
build on previous experience: 
• To read articles and reports that contain numerical results and 

analysis 
• To write about modelling and statistical analysis in a coherent manner 
• To improve problem structuring and data collection skills 
• To think critically, especially in the presence of numerical information 
• To  improve team-working skills through group work 
• To reflect upon role of analytical methods within context of 

professional practice  
 

Teaching and Learning Methods 
Staff will introduce the topics covered and guide students in their exploration of 
these topics, but the emphasis is very much on independent and group investigation, 
structured reading, exercises and case analysis. The nature of business analysis is 
such that the development of the topics will refer frequently to examples.  
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Indicative Content / Structure of class / Lecture Programme 
 
The relevance and importance of data and decisions in business and 
management 
We outline the importance of good data/information and good decision making for 
any successful organisation. We explore the role of data, analysis, reasons and 
values/intuition in informing decision-making. Non-technical cases will be introduced 
from organisations which make use of a business analytics approach.  

Getting the right data 
We examine the theory and practice of data collection, analysis and modelling, and 
the relationship between these.  Using a range of cases and exercises we will review 
derent categories of data, how these relate to each other and how best to obtain the 
data required for a particular investigation. This will include social and operational 
data as well as values and priorities.   

Making sense of the data 
Basic data analysis will be covered including use of summary statistics and graphical 
methods. Limitations of statistical measures will be discussed. Interpretation of 
published data will be covered.   

Business analysis and forecasting 
Developing an appreciation of variation through analysis of patterns and models built 
to generate forecasts. We shall introduce, for example, statistical distributions, 
interval estimates, statistical tests and simple linear regression. Simple simulation 
models will be used to illustrate impact of variability. 

Dealing with uncertainty and making trade-offs 
We discuss the issues relating to incorporating uncertainty into decision-making. 
Simple decision trees and expected value will be introduced. The importance of 
multiple criteria in making choices will be explored through development of simple 
multi-attribute analysis. 

Presenting results effectively 
We will review the principals involved in presenting analytical information effectively 
to management.   

 
Indicative Reading List 
Required Reading 

ASDM Core Text - Wisniewski M, 6th Ed. “Quantitative Methods for Decision Makers” 
FT Prentice-Hall 
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Suggested Additional Readings 

DR Anderson, DJ/Sweeney and TA Williams (2006) “Essentials of Modern Business 
Statistics” South-Western Publishers 

Belton V and Stewart TJ (2002) “Multiple Criteria Decision Analysis: An Integrated 
Approach”, Springer 

RT Clemen (1996) “Making Hard Decisions” Wadsworth 
 

Assessment (including reassessment) 
Assessment will comprise a group assignment (50%) and a time-constrained 
exam (50%). 
The assignment will involve several parts, including analysis and reporting of a 
business case study using a real data set and structuring a real(istic) decision 
problem, building a suitable decision model and recommending an appropriate 
decision.  

The exam will be a 3 hour exam and open book.  Students must obtain a mark of 
40% or higher in the exam to pass the class. 

Matrix of learning outcomes / assessment  
Subject specific knowledge and skills Teaching/ Learning 

method 
Evidence of 
outcome 

To develop an understanding and appreciation of the process 
of effective problem structuring and business modelling  

l, dr, ir, ep, cd, gp a, e 

To develop an  understanding and appreciation of the theory 
and practice of data collection  

l, dr, ir, ep, cd, gp a, e 

To develop an understanding and appreciation of different 
approaches to modelling to support management decision 
making 

l, dr, ir, ep, cd, gp a,e 

To appreciate the issues which arise in putting business 
analysis into practice  

l, dr, ir, ep, cd, gp a 

Cognitive abilities and non-subject specific skills   

To read articles and reports that contain numerical results and 
analysis 

dr, ir, ep, gd, gp a, e 

To write about modelling and statistical analysis in a coherent 
manner 

ep, gp a, e 

To improve problem structuring and data collection skills ep, cd, gp a 

To think critically, especially in the presence of numerical 
information  

ep, cd, gp a, e 

To  improve team-working skills through group work  ep, gp a, e 

ol – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, ep – 

empirical project, gp – group presentation, e – exam, cd – class discussion, a - assignment 
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Matrix of learning outcomes / assessment 
 

 Learning Method 
 

Assessment 
Method 
 

A  Subject specific knowledge and skills 

A1 Develop a 'big picture' of IS/ICT and its use in organisations DR, IS, CDA CDA, A 

A2 Understand where to put a database and where a knowledge base DR, IS, CDA CDA, A 

A3 Conceptualise IS/ICT strategy as an aspect of corporate strategy DR, IS, CDA CDA, A 

B  Cognitive abilities and non-subject specific skills 

B1 Re-interpreting previous experience in a new context CDA CDA, A 

B2 Searching for relevant information/knowledge and contextualising it IS, CDA CDA, A 

B3 Developing arguments CDA CDA, A 

 
Key:  Directed Reading (DR), Independent Search (IS), Class Discussions/Activities (CDA), Assignment (A) 

 
 
Indicative Hours 
 
The hours of participant effort involved in this elective are estimated, as follows. 
 

Activity Hours 

Online Learning Activities (includes watching videos, 
reading text that is provided and also searching for extra 
online material) 

40 

Groupwork (exploration and participation in the core 
discussion of the week) 20 

Independent study (for the assignment) 40 
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Module 3 Strategic Management for Sustainable Success 
 
GB879 Exploring the International Business Environment 

Strategy, Analysis and Evaluation 
Making Strategy 

 

Credits  20 
The overall mark for this module is calculated as follows: 
 

30% Exploring the International Business Environment 
30% Strategic Analysis & Evaluation 
30% Making Strategy 
10% Individual Reflective Assignment where each student is required to 
consider their holistic learning experience across the entire Strategic 
Management for Sustainable Success module. 
 

The overall pass mark for the module is 50%.  Each of the 3 classes above must be 
passed at 40% and the individual reflective assignment at 50% regardless of the 
overall class mark.  Full engagement with all group activities and assignments is 
required and will be monitored.  Insufficient contribution to group assignments will 
result in a fail mark. 
 
Class title Exploring the International Business Environment 
 
Class Aims 

The class aims to help students understand and become comfortable with the 
inherent ambiguity and uncertainty in the contextual (or macro) environment where 
the irreducible uncertainties lie and which impacts all organisations but which they 
essentially have no control over; this is distinct from the transactional or internal 
environments of organisations over which they have varying degrees of control.  

The focus in the class is on the examination of an amalgam of contextual ‘driving 
forces’, the large-scale fundamental forces in the environment and their causal and 
inter-relatedness that bring about change in the patterns and trends that we identify 
as underpinning observable events in the world. In exploring these driving forces the 
time frame under consideration generally extends to 10+ years, and a wide range of 
subjects are covered using frameworks encapsulating the primary drivers and known 
by various acronyms, including PEST, STEEP, STEEPLE, and PESTLED analysis. 
An understanding of these forces and their interactions provides insight into the 
long-term dynamics and systemic structure of situations facing organisations, and 
the path by which the situations may move from their present state to each of 
several, plausible alternative future states. Such understanding is critical to support 
future-oriented individual and organisational strategic thinking and policy 
development.  
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This then links to the two other subjects comprising the SMSS module, namely SAE 
which introduces a range of tools and processes for analysing the organisation’s 
stakeholder and internal organisational environments; and MS which explores 
organisational processes for developing and implementing strategic change within 
organisations. 

 

Learning Outcomes 

Subject specific knowledge and skills including: 
• The ability to undertake research on the contextual environment, 

covering a range of complex and interrelated factors across multiple 
sources of information; 

• The ability to structure analysis of complex, disparate and ambiguous 
data and to draw and present supported interpretation and 
conclusions from the analysis;  

• The ability to identify contextual environment drivers of change from 
the application of system modelling tools, and to explore and explain 
how these may evolve and combine in structurally different ways to 
create a range plausible futures;  

• The ability to consider global, regional and local factors and their inter-
connection and balance in relation to the context of the client 
organisation; 

• The ability to recognize different political, moral and ethical 
frameworks and value systems within which different societies and 
groups operate and interact; 

• The ability to identify and explain a set of well-considered key events 
in each scenario representing crucial developments in the 
environment, linked through causal reasoning and their temporal 
sequence; 

• The ability to develop robust scenarios which contribute to the 
strategic thinking of the client by stretching their perspectives and 
increasing understanding of plausible structural developments, and 
the implications thereof; and 

• The ability to manage personal, interpersonal and intra-group 
knowledge, skills and experience and undertake critical self-
assessment and reflection on learning in order to operate effectively 
within a high-performing team.  

Cognitive abilities and non-subject specific skills including: 
• The ability to understand the processes that influence the ways in 

which individuals and groups approach strategic problem identification 
and decision making in ambiguous, complex and contested contexts;  

• The ability to understand one’s own worldview and the boundaries that 
cultural ‘programming’ and cognitive limitations place upon knowledge, 
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thought and action in relation to individual and organisational sense-
making; and  

• The ability to appreciate and be comfortable with a range of different 
perspectives on a particular problem from different stakeholder 
groups, across and within cultures, societies, organisations and 
groups within organisations. 

 
Teaching and Learning Methods 

The EIBE class is student-centred and is problem-definition and identification based, 
and is theory driven underpinned by experiential-learning theory. Such an approach 
to learning combines social construction theory and social psychology theory in a 
practical setting to enable students to understand such theory and its relevance for 
management practice. 

EIBE is based around a case organisation, historically an NGO, with the students 
asked to undertake an in-depth analysis of the organisation’s contextual 
environment using the Intuitive-Logics scenario planning methodology. The target 
audience for the outcome report is the organisation’s policy-makers and the 
objective is to present an array of compelling, structurally different but plausible 
futures, and the strategic implications for the client of each of the scenarios; 
critically, the assignment stops short of any consideration of the client’s strategic 
response to the implications identified in the scenarios. 

EIBE uses a variety of teaching and learning approaches including group work, 
individual reading, lectures, discussions, videos and case studies. Student 
participation and interaction are regarded as central to the class and students are 
expected to engage in all sessions to share their ideas and experiences as well as 
learn from their peers. 

EIBE is experiential in nature and designed around a process Workbook and 
complimentary textbook. The Workbook comprises an introduction to the process 
and logic of the subject, guidance on the assignments and assessment, a series of 
blank pro-forma tasks sheets for the recording of analysis and guidance on their 
completion, a template for a timed scenario development process, and notes on 
group processes and undertaking research in scenario projects. Additionally, the 
Workbook requires that students capture their group and individual experiences in 
undertaking the EIBE process. Two iteration of scenario process are required, at the 
end of which the students should be fully conversant with the scenario process. 
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Indicative Content/Structure of Class/Lecture Programme 

EIBE is based on the following content and lecture programme – introduction to the 
subject and assessment guidelines; uncertainty and the issues in prediction; 
contextual environment drivers of change; the fundamentals of scenario planning; 
the role and value of scenarios in organisations; the scenario planning methodology 
including systems analysis, research, the role of ‘remarkable’ people, identifying 
predetermined elements and critical uncertainties, and crafting and presenting 
scenario storylines; understanding the role and relevance of the client in EIBE; and 
experiential learning as the pedagogy to teach EIBE. 

 
Indicative Reading List 

Core Learning Materials  
Exploring the Business Environment Workbook 

Required Reading 
van der Heijden K, Bradfield R, Burt G, Cairns G and Wright G (2002), The Sixth 
Sense, Accelerating organisational Learning with Scenarios, John Wiley & Sons, 
Chichester, UK. 

Recommended Reading 

Bradfield, R., Derbyshire, J. and Wright, G. (2016), The Critical Role of History in 
Scenario Thinking: Augmenting Causal Analysis within the Intuitive Logics Scenario 
Development Methodology, Futures, 77: 56-66. 

Wright, G., Bradfield, R. and Cairns, G. (2013), Does the intuitive logics method – 
and its recent enhancements – produce “effective” scenarios? Technological 
Forecasting & Social Change, Special Issue, 80, 4: 631-642 

Bradfield, R. (2008), Cognitive Barriers in the Scenario Development Process, 
Advances in Developing Human Resources, 10 (2), 198-215. 

Bishop, P., Hines, A. and Collins, T. (2007), The current state of scenario 
development: an overview of techniques, Foresight, 9 (10, 5-25). 

Burt, G., Wright, G., Bradfield, R., Cairns, G. and van der Heijden, K. (2006), 
Limitations of PEST and its derivatives to understanding the environment: the role of 
scenario thinking in identifying environmental discontinuities and managing the 
future, International Studies of Management and Organisations, 36 (2), 52-77.  

Bradfield R, Wright G, Burt G, Cairns, G. and van der Heijden, K. (2005), The 
Origins and Evolution of Scenario Techniques in Long Range Business Planning, 
Futures, 37 (9), 795-812. 

van der Heijden K (2005), Scenarios, The Art of Strategic Conversation (2nd ed), 
John Wiley & Sons, Chichester, UK. 

Wack P (1985), Scenarios: Uncharted Waters Ahead, Harvard Business Review, 63 
(5), 73-89. 
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Wack P (1985), Scenarios: Shooting the Rapids, Harvard Business Review, 63 (6), 
139-150. 

Assessment (including reassessment) 

EIBE assessment is linked directly to the aims and objectives of the class, and is 
based on a combination of the application of the theories and process frameworks to 
case studies, and critical reflection on the experience of undertaking the case study 
to help students identify and manage their learning and development needs. 

EIBE is assessed on group work and the experience itself contributes to the final 
individual work of the 20 credit module. The assessment is based on the students 
completing as a group, two iterations of the EIBE tasks and documenting these fully 
in the EIBE Workbook. The completed workbook is then submitted as the group 
assignment, along with a group-based reflection on the experience. 

The experience of EIBE contributes to the final individual reflective assignment that 
completes the overall module. 
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Matrix of learning outcomes/assessment 
Subject specific knowledge and skills Teaching/ learning 

method 
Evidence of 

outcome 

The ability to undertake research on the contextual environment, 
covering a range of complex and interrelated factors across multiple 
information sources. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to structure analysis of complex, disparate and ambiguous 
data and to draw and present supported interpretation and 
conclusions from the analysis. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to identify contextual environment drivers of change from 
the application of system modelling tools, and to explore and explain 
how these may evolve and combine in structurally different ways to 
create a range plausible futures. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to identify contextual environment drivers of change from 
the application of system modelling tools, and to explore and explain 
how these may evolve and combine in structurally different ways to 
create a range plausible futures. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to consider global, regional and local factors and their 
inter-connection and balance, in relation to the context of the client 
organisation. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to recognize different political, moral and ethical 
frameworks and value systems within which different societies and 
groups operate and interact. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to identify and explain a set of well-considered key events 
in each scenario representing crucial developments in the 
environment, linked through causal reasoning and their temporal 
sequence. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to develop robust scenarios which contributes to the 
strategic thinking of the client by stretching their current perspectives 
and increasing understanding of the plausible evolution of structural 
developments and the implications thereof. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to manage personal, interpersonal and intra-group 
knowledge, skills and experience and undertake critical self-
assessment and reflection on learning, in order to operate effectively 
within high-performing teams.  

l, dr, ir, rp, gp, cd agr, aia 

Cognitive abilities and non-subject specific skills   

The ability understand the processes that influence the way in which 
individuals and groups approach strategic problem identification and 
decision making in ambiguous, complex and contested contexts 

l, dr, ir, rp, gp, cd agr, aia 

The ability to understand one’s own worldview, and the boundaries 
that cultural ‘programming’ and cognitive limitations place upon 
knowledge, thought and action in relation to individual and 
organisational sense-making. 

l, dr, ir, rp, gp, cd agr, aia 

The ability to appreciate and be comfortable with a range of different 
perspectives on a particular ‘problem’ from different stakeholder 
groups, across and within cultures, societies, organisations and 
groups within organisations 

l, dr, ir, rp, gp, cd agr, aia 

l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- 
research papers, ep – empirical project, gp- group presentation, e – exam, cd – class 
discussion, agr – assessed group report, aia – assessed individual assignment. 
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Class title  Strategy, Analysis and Evaluation 
 

We recommend that students complete the Making the Business Work Module and 
Exploring the International Business Environment before undertaking Strategy, 
Analysis and Evaluation.  Students must have completed 60 credits with at least 40 
credits coming from the Making the Business Work Module. 
 
Class Aims 

The class aims to develop students’ ability to work as managers within complex, 
dynamic and systematically interwoven organisational environments by providing 
them with structured opportunities to explore and understand the major 
management and economic theories, alongside the language of strategy and 
strategic management.  

As indicated by the name of the class, SAE introduces students to an array of 
strategic frameworks and models used to critically analyse organisations and the 
issues that they are faced with, which combine to influence business level strategy 
and performance. Additionally, the class will provide students with tools and 
processes to develop and evaluate a variety of situations and strategic options, in 
terms of sustainable competitive advantage and legitimacy. The class relies on 
experiential teaching methods and the goal of the class is for students to gain 
experience in undertaking rigorous in-depth analyses and formulating cogent, 
substantive and credible arguments defending the selection of options for a 
particular business situation. At the end of the class students will have experienced 
working under conditions of incomplete information, ambiguity, uncertainty, and time 
constraints, common characteristics of organisational strategic management and 
strategy development in fast-moving, competitive environments. 

In addition to understanding and using strategic frameworks and models, SAE will 
help students integrate and apply material learned in the various functional subjects 
studied in the MTBW and RP modules. Students are also expected to apply their 
learning from EIBE which is more exploratory and open-ended in nature than 
strategy development specific SAE. The link is then made to MS in the SMSS 
module, which progresses to exploring organisational processes for strategy 
realization and strategic change in organisations. 
 
Learning Outcomes 

Subject specific knowledge and skills including: 
• The ability to conduct wide-ranging research and strategic analysis of 

organisations, markets, competitors, stakeholders and the wider 
contextual environment 

• The ability to employ knowledge of economic and social theory on the 
potential and performance of organizations, and to appreciate the 
significance of organisational abilities, which determine an 
organisations’ competitive advantage and legitimacy 
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• The ability to identify and utilise an array of frameworks and models to 
analyse and categorise the potential of organisations and their 
offerings in their environments 

• Understanding the relevance of strategy theory to understanding the 
activities and processes of the organisation in determining sustainable 
organisational success 

• The ability to synthesise research and analysis, and to extract from 
this the key implications for future competitive advantage and 
legitimacy 

• The ability to generate and evaluate proposed strategic options that 
respond to identified issues affecting the organization 

• The ability to formulate cogent, substantive and credible arguments 
defending the selection of the proposed strategic options, and the use 
of appropriate presentational methods to concisely communicate 
these to senior management 

Cognitive abilities and non-subject specific skills including: 
• The ability to understand, appreciate and apply a wide range of 

strategy theories as conceptual handles to enhance practice 
• The ability to understand the processes that influence the way in 

which individuals and groups approach strategic management in 
ambiguous, complex and contested environments 

• The ability to identify the individual’s dominant style and characteristics 
and their impact on strategy development in organisations 

 
Teaching and Learning Methods 

SAE pedagogy is student centred, problem-based and theory driven. The class is 
based on experiential learning theory which combines theory and practice to enable 
the students to understand theory, and its application to and relevance for 
management practice. 

SAE uses a variety of teaching and learning approaches including lectures, case 
studies, group work, individual reading, lectures, discussions and videos. Student 
participation and interaction are regarded as central to the class and students are 
expected to engage in all classroom and group work sessions to share their ideas 
and experiences, as well as learn from their peers. 
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The students are asked to undertake a comprehensive strategic review of an 
organisation, and its transactional and contextual environments to identify strategic 
issues, responses to these issues, and to then write a concise and convincing report 
supporting their proposals. The target audience for the report is the organisation’s 
CEO. 

 

Indicative Content/Structure of Class/Lecture Programme 

SAE is based on the following content and lecture programme: Introduction to the 
course; introduction to strategy; introduction of various strategy theories derived 
from economics like marketing inspired strategic thinking, industrial organization, 
resource-based view, and agency theory, and social science based theories like 
stakeholder theory and institutional theory; strategic issue identification; strategic 
option generation, evaluation and choice; strategy recommendation and report to the 
CEO. 

 
Indicative Reading List 
Core Learning Materials: Strategy Analysis and Exploration materials posted in 
Myplace 

Required: 
Sminia, H. (2014). The Strategic Manager. Abingdon: Routledge. 
 
Assessment (including reassessment) 

SAE assessment is linked directly to the aims and objectives of the class and is 
based on an application of the theories and analytical frameworks to case studies. 

SAE is assessed by way of a group assignment. The group assessment is based on 
an in-depth strategic analysis of an organisation; based on their analysis, the 
students are required to submit a report the CEO of the case study organisation, 
which proposes future strategic options for the company’s consideration. The report 
should not exceed 2500 words and must contain synthesis of the analysis 
supporting the proposals. As a group, you are required to provide an analysis of a 
strategic issue the organisation/firm is facing with recommendations what to do 
about it, utilising the theoretical approaches that have been introduced in the classes 
previously. It is a requirement for all group members to attend and take part. 
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Matrix of learning outcomes/assessment 
Subject specific knowledge and skills  Teaching/ learning 

method 
Evidence of 
outcome 

The ability to conduct wide-ranging research & strategic analysis of 
organisations, markets, competitors, stakeholders and the wider 
contextual environment. 

l, dr, ir, rp, gp, cd agr, 

The ability to employ knowledge of economic theory on supply and 
demand to identify market forces, and to appreciate the significance 
of organisational cost and market structures, which determine an 
organisations’ competitive position. 

l, dr, ir, rp, gp, cd agr 

The ability to identify and utilise an array of frameworks and models 
to analyse and categorise the position of organisations and their 
offerings in their market and competitive space. 

l, dr, ir, rp, gp, cd agr 

Understanding the concept of the ‘Business Idea’ as the main 
approach to understanding the value-creating activities and 
processes of the organisation in determining sustainable 
organisational success. 

l, dr, ir, rp, gp, cd agr 

The ability to synthesise research and analysis and to extract from 
this the key implications for future competitive advantage. 

l, dr, ir, rp, gp, cd agr 

The ability to generate and evaluate proposed strategic options that 
respond to identified opportunities and threats in the environment, 
and fit with organisational objectives and resources. 

l, dr, ir, rp, gp, cd agr 

The ability to formulate cogent, substantive and credible arguments 
defending the selection of the proposed strategic options, and the 
use of appropriate presentational methods to concisely 
communicate these to senior management. 

l, dr, ir, rp, gp, cd agr 

Cognitive abilities and non-subject specific skills   

The ability to understand, appreciate and apply a wide range of 
management (and economic) theories as conceptual handles to 
enhance practice. 

l, dr, ir, rp, gp, cd agr 

The ability to understand the processes that influence the way in 
which individuals and groups approach strategic problem 
identification and decision making in ambiguous, complex and 
contested environments. 

l, dr, ir, rp, gp, cd agr 

The ability to identify the individual’s dominant style and 
characteristics and their impact on strategy development in 
organisations. 

l, dr, ir, rp, gp, cd agr 

l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, ep – 

empirical project, gp- group presentation, e – exam, cd – class discussion, agr – assessed group report, aia – 

assessed individual assignment. 
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Class title Making Strategy 
 
We recommend that students complete the Making the Business Work Module and 
Exploring the International Business Environment and Strategy, Analysis and 
Evaluation before undertaking Making Strategy.  Students must have completed 60 
credits with at least 40 credits coming from the Making the Business Work Module. 

 

Class Aims 

The class aims to develop students’ ability to make strategies for their own 
department, operating unit, Strategic Business Unit, in contrast to servicing a Chief 
Executive.  It seeks to introduce in theory and practice the principles of negotiating 
strategy in a small management team. 

 
Learning Outcomes 

Subject specific knowledge and skills including: 
• The ability to facilitate negotiation across competing views about the 

strategic future of the organisation, and in particular manage 
different perspectives and organisation politics 

• The ability to understand and develop action plans with respect to 
the systemic pattern of strategic issues facing the organisation 

• The ability to detect emergent strategizing and so emergent goals 
• The ability to determine the strategic focus of an organisation 

through an in-depth and facilitated analysis of distinctiveness as 
patterns of competences, and so 

• The ability to understand and apply the concepts of business model, 
distinctive competences, and core competences 

• The ability to apply causal mapping and feedback loops to explain 
the basis of the business model and develop strategic priorities 

• The ability to develop an effective statement of strategic intent, 
including purpose, competitive advantage and strategic priorities 

 

Cognitive abilities and non-subject specific skills including: 
• The ability to identify, understand and apply a wide range of 

management theories as conceptual handles to enhance practice 
• The ability to understand the language of strategy and strategic 

management that is rooted in strategy making as a social process 
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Indicative Content/Structure of Class/Lecture Programme 

Making strategy is based on the following content and lecture programme – 
Introduction to the course; forming a strategy making team; strategic issue 
management; group processes and psychological and social negotiation; emergent 
strategizing and emergent goals; competence based management – patterns of 
competences; the construction of a business model; agreeing strategic intent; writing 
a statement of strategic intent – expressing competitive advantage, organisational 
purpose, and focused strategies.   
 
Essential Reading 

Ackermann, F. and Eden, C. (2011) Making Strategy: Mapping Out Strategic 
Success. London: Sage.   

 

Indicative Reading List 

Ackermann, F. and Eden, C. (2010) Negotiation in Strategy Making Teams: Group 
Support Systems and the Process of Cognitive Change. Group Decision and 
Negotiation. 20(3):293-314. 

Sanchez, R. and Heene, A. (2004). The New Strategic Management: Organisations, 
Competition and Competence. London: Wiley. 

Fisher, R. and Ury, W.  (1982). Getting to Yes. London: Hutchinson. 

Eden, C and Ackermann, F. (1998). Making Strategy: the journey of strategic 
management. London: Sage. 

Eden, C. and Ackermann, F. (2010). Competences, Distinctive Competences, and 
Core Competences. Research in Competence-Based Management. 5:3-33. 

Johnson G, Scholes K and Whittington R (2008), Exploring Corporate Strategy (8th 
edition), Prentice-Hall, Essex, UK. 

Eden, C. and Ackermann, F. (2010). Decision Making in Groups: theory and 
practice. Nutt, P. and Wilson, D., Editors. Handbook of Decision Making. Oxford: 
Blackwell; pp.  201-272. 

Ackermann, F. and Eden, C. (2010). The Role of Group Support Systems: 
Negotiating Safe Energy. Kilgour, D. M. and Eden, C., Editors. Handbook of Group 
Decision and Negotiation. Dordrecht: Springer; pp. 285-299. 
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Assessment (including reassessment) 

Assessment is linked directly to a series of strategy making tasks, and is based on a 
combination of application of the theories and frameworks to a client organisation 
(department, division, company). Making Strategy is principally assessed on group 
work relating to the outputs of the process of mapping and communicating facilitated 
strategy work.   

Within this, critical reflection on the process of making strategy is required. The 
experience itself contributes to the final individual work of the 20 credit module.  In 
addition, an understanding of the basic concepts is required and this is examined 
through a multiple choice test undertaken in advance of the class. The applied 
‘tasks’ submission (group project) is weighted at 90% and the results of the multiple 
choice at 10%.  

The multiple choice test site will be open for 10 days prior to the date of the intensive 
seminar, and thereafter the opportunity will be lost and a reduction of 10% will be 
applied to the overall mark for Making Strategy.  There is no opportunity to resit the 
multiple choice test.   

 

Matrix of learning outcomes/assessment 
Subject specific knowledge and skills  Teaching/ 

learning method 

Evidence of 

outcome 

The ability to facilitate negotiation across competing views about the 
strategic future of the organisation 

l, c, dr, ir, rp, cd agr, aia 

The ability to determine the strategic focus of an organisation through an 
in-depth and facilitated analysis of distinctiveness as patterns of 
competences  

l, c, dr, ir, rp, cd agr, aia 

The ability to understand and apply the concepts of business model, 
distinctive competences, and core competences 

l, c, dr, ir, rp, cd agr, aia 

The ability to analyse an organisation’s resource base to reveal rent 
generating competencies within existing organisational routines and 
activities 

l, c, dr, ir, rp, cd agr, aia 

The ability to apply causal mapping and feedback loops to explain the 
basis of the business model and develop strategic priorities 

l, c, dr, ir, rp, cd agr, aia 

l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, ep – 

empirical project, gp- group presentation, e – exam, cd – class discussion, agr – assessed group report, aia – 

assessed individual assignment. 
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Module 4 Personal Development 
We recommend that students complete the Making the Business Work Module and 
Exploring the International Business Environment, Strategy, Analysis and Evaluation 
and Making Strategy before undertaking Strategic Consulting in Practice.  Students 
must have completed 60 credits with at least 40 credits coming from the Making the 
Business Work Module.  

Class title MG923 Strategic Consulting in Practice 
Credits  10 
  
Class Aims 

• to provide students with further experience in applying strategy tools 
and techniques to real organisational issues 

• to appreciate better how different tools and techniques can be 
integrated so as to build up a more coherent and robust set of 
options/recommendations 

• to learn to manage the uncertainties and ambiguities that exist when 
applying strategy tools and techniques. 

 

Learning Outcomes 

Subject specific knowledge and skills focused predominantly around the MBA goal 
of ‘developing, in particular skills in strategic management – both in terms of the 
extant theories and concepts but also processes and practices in an effective 
experiential manner’ and including: 
• In depth understanding regarding which strategy tools and techniques 

are best to ‘develop advanced knowledge and understanding of the 
ambiguity and complexity of organisations, management and the 
environment in which they exist’ 

• The ability to work with managerial reality appreciating the complexity 
of the many and conflicting issues surrounding a particular business 
concern particularly within the socio-political nature of organisations 

• the ability to generate scenarios for understanding the business 
context in a form that recognizes the need for a rapid development, 
and provides the means for comparing these against the more 
comprehensive approach undertaken in EIBE 

• the ability to consider who are stakeholders (internal and external) in 
relation to the issue, what are their bases of power and interest and 
how best can they be managed to help the client resolve the issue at 
hand. This directly supports the overall MBA objective of ‘development 
of appropriate business policies and strategies within a changing 
context to meet stakeholder interests’ 



85 
 

• the ability to synthesize the insights gained from attending to surfacing 
and modelling external and internal uncertainties in order to develop 
and effectively present a coherent and robust set of 
recommendations/insights 

Cognitive abilities and non-subject specific skills including: 
• ability to work with incomplete data (high levels of uncertainty and 

ambiguity) in a very short period of time (managing pressure) using 
critical thinking and analytical techniques 

• gaining confidence in applying and synthesising the techniques (and 
how other strategy tools and techniques can be added to complement 
the process) thus increasing personal effectiveness 

• the ability to gain insights into how the techniques can assist with 
effective group working – particularly when there are considerably 
different views (attending to multiple perspectives) – and thus enable 
effective team performance 

• understanding how to appreciate the client’s world (socially, politically 
and contextually), and based on that provide insights that are both 
relevant/pertinent and able to be heard 

• the ability to reflect on the process thus completing the learning loop 
encompassing theory and practice and enabling students to become 
better learners 

 

Teaching and Learning Methods 

As noted above, SCIP is an interactive and student-centred class which is based 
upon experiential learning theory. As such it combines lectures, group work, 
facilitated group work, presentations and a reflective learning session involving a 
dedicated session and associated assignment whereby students consider the 
experience in the light of the overall MBA programme. 

 

Indicative content/Structure of class/Lecture programme 

The class commences with a review of strategy, recognizing the need to attend to a 
range of uncertainties (comprising the concerns etc that underpin the strategic issue, 
events and their consequences that might unfold in the external environment, and 
the varying stakeholders, their dispositions and responses). This is followed by more 
considered exploration of each of these elements each leading into a group activity 
which applies a particular technique for addressing one of the uncertainties to the 
client’s issue. Whilst material is provided on both the client and their issue, this is 
augmented by the experience and knowledge contained within the group members. 
The cycle of lecture followed by group activity is repeated three times, each time 
tackling the strategic issue from the different perspective. More detailed client input 
is subsequently provided – allowing the groups to gain more in depth understanding 
of the issue, try out various options and understand the client’s personal values.  
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Further analysis is carried out by the groups, and additional tools applied where they 
are seen to further the exploration and analysis. The class concludes with each 
group presenting to the client followed by a reflective session. As the class is also 
aimed at developing effective and reflective practitioners/managers, there is also 
material provided that looks at the role of the consultant in detail and develops an 
agenda for learning that facilitates good practice. This material is returned to briefly 
in the reflective session and provides the basis for the reflective element of 
assessment. 

 

Indicative Reading List 

Given the nature of the class there are no class focused readings although students 
are recommended to bring with them their copies of: 

Johnson G, Scholes K and Whittington R (2008), Exploring Corporate Strategy (8th 
edition), Prentice-Hall, Essex, UK. 

Ackermann, F. and Eden, C. (2011) Making Strategy: Mapping Out Strategic 
Success. London: Sage. 

van der Heijden K, Bradfield R, Burt G, Cairns G and Wright G (2002), The Sixth 
Sense, Accelerating organisational Learning with Scenarios, John Wiley & Sons, 
Chichester, UK. 

Ackermann, F. and Eden, C.  (2010) Strategic Management of Stakeholders: theory 
and practice. Long Range Planning 44 (3) 179-196 

 

Assessment (including reassessment) 

SCIP assessment comprises two elements, one focusing upon the work undertaken 
(75%) and the second on the reflective learning (25%).  

The presentation to the client is worth 60% of the total marks and is made up of 
2/3rds of the markings being allocated by the lecturer in consultation with the client 
and the remaining 1/3 by peer assessment (supported by a feedback and 
assessment sheet setting out the relevant criteria). The group work leading up to 
and including the presentation is worth 15% - and takes into account how seriously 
each group applies the techniques, how well they manage the group, how 
professionally they interact and work with the client etc.  

Peer assessment forms are provided to ensure that marks are allocated fairly. 

The second reflective learning mark facilitates the exploration of learning during the 
class as well as after and comprises 25%.  
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Matrix of learning outcomes/assessment 
Subject specific knowledge and skills  Teaching/ learning 

method 
Evidence of 
outcome 

to provide students with further experience in applying strategy tools 
and techniques to real organisational issues 

l, dr, ir, rp, gp, cd agr, aia 

the ability to generate scenarios that recognize the need for a rapid 
and rough approach 

l, dr, ir, rp, gp, cd agr, aia 

the ability to consider who are stakeholders (internal and external) 
in relation to the issue, what are their bases of power and interest 
and how best can they be managed to help the client resolve the 
issue at hand 

l, dr, ir, rp, gp, cd agr, aia 

synthesis the insights gained from the three perspectives and 
develop a coherent and robust set of recommendations / 

insights 

l, dr, ir, rp, gp, cd agr, aia 

Cognitive abilities and non-subject specific skills 

 

  

ability to work with incomplete data in a very short period of time 
(managing pressure) 

l, dr, ir, rp, gp, cd agr, aia 

gaining confidence in applying the techniques (and how other 
strategy tools and techniques can be added to complement the 
process) 

l, dr, ir, rp, gp, cd agr, aia 

the ability to gain insights into how the techniques can assist with 
group working – particularly when there are considerably different 
views 

l, dr, ir, rp, gp, cd agr, aia 

understanding how to appreciate the client’s world, and based on 
that provide insights that are both relevant / 

pertinent and able to be heard 

l, dr, ir, rp, gp, cd agr, aia 

l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, ep – 

empirical project, gp- group presentation, e – exam, cd – class discussion, agr – assessed group report, aia – 

assessed individual assignment. 
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Class Title MS982 Information & Technology Management  
Credits               10 credits 
 
This is an online class and will be available during the April semester only. 

 
Rationale 
Technology has a dual role with regards to business and organisations.  Firstly, we 
are using technology in our work within organisations to improve it, make it more 
convenient and more effective.  Secondly, our organisations are embedded in the 
world of business which is interwoven with technology, and technology is to a 
significant extent responsible for the turbulence in the business environment.  Apart 
from how it affects organisations through these two roles, technology also has a 
substantial effect on us as individuals.  Technology has become so embedded in our 
lives that people, who would be a few years ago be classified as non-technical, 
today use some of the latest high-tech gadgets.  Grandparents are on Skype with 
their grandchildren thousands of miles away, mathematics teachers use iPads 
instead of chalk to draw diagrams, parents are updating their Facebook status from 
their mobile phone while shopping for groceries – and a great variety of people are 
taking Massive Open Online Courses (MOOCs), all over the Globe.  The purpose of 
this course is to provide orientation in the area of technology, and particularly 
information technology, relevant to business in a non-technical way. 
 
 
Class Description/Introduction 
Talking about technology in general and IS/ICT (Information Systems – Information-
Communication Technology), we most of the time talk about computers.  In this 
class there is a specific way of doing this: the focus is not on computers, but on the 
picture we have about computers.  By doing so we will examine the ‘big picture’ of 
IS/ICT and technology generally, in order to gain a better understanding of what 
computers can do for us, when it is when we should switch off our computers, 
smartphones, tablets, wareables, etc. and take matters in our human hands.  
Developing a comprehensive big picture means that a few fundamental concepts of 
technology and IS/ICT need to be covered, but generally speaking this is a non-
technical course.  Therefore, the comprehensive big picture will be vague.  Its role is 
not to provide an in-depth understanding of specific IS/ICT applications, but rather a 
context in which we can make sense of the specific technologies we encounter and 
perhaps more easily understand the changes in the technology landscape when 
they occur. 
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Class Aims 
The aim of this class to equip the non-technically minded (or not necessarily 
technically minded) for making the best out of technology and particularly computers 
in their work.  On the one hand, understanding the big picture about technology will 
help people in organisations use technology adequately for improving their work 
performance while at the same time making their work more convenient.   

This class figures out not only how to use computers, but also what computers 
should be used for.   

On the other hand, in organisations users of technology often need to talk to people 
who are in charge of technology and often seem to speak a foreign language and 
perform miracles with our computers.  In this class students will acquire the basic 
technological terminology which will help them through these potentially unpleasant 
conversations.  Thus the overall educational aim of this class is to develop students' 
understanding of state of the art technology, particularly technology used by 
managers, in a way that will also enable them to continue learning beyond the class 
in order to understand the upcoming technology. 
 
 
Learning Outcomes: 
 
Subject specific knowledge and skills: 

 
• Develop a 'big picture' of IS/ICT and its use in organisations 
• Understand where to put a database and where to put a knowledge 

base 
• Conceptualise IS/ICT strategy as an aspect of corporate strategy 
 

Cognitive abilities and non-subject specific skills: 
 

• Re-interpreting previous experience in a new context 
• Searching for relevant information/knowledge and contextualising it 
• Developing arguments 
 
Teaching and Learning Methods 

This course will be conducted entirely online.  In preparation for each topic the 
students will receive introductory videos and reading material (within the class page 
as well as pointing to content outside the VLE) and will be encouraged to seek 
further content of interest to be used as sources in the online discussion fora.  The 
discussion fora will form the central activities of the class.  During the preparation for 
each topic the students acquire new concepts, while during the activities they play 
with them, meaning that they apply them in various contexts and through these 
achieve internalisation of the new concepts. 
 



90 
 

Indicative Content / Structure of class / Lecture Programme 
One of the five topics in the five-weeks long online time of the course will deal with 
technology generally, while each of the remaining four topics will focus on an aspect 
of IS/ICT.  In terms of technology we will cover topics such as intellectual property, 
reliability, experience innovation, and the principle of non-finito.  With reference to 
IS/ICT the topics include data storage, web strategy, corporate portals and IS/ICT 
design, amongst others.  The content will not be fully ‘delivered’ but co-constructed 
together with the students. 

 
Resources  
As the class running entirely online, the only resource needed is a broadband 
internet connection. 
 
 
Indicative Reading List 

 
Required reading 
 
There is no single core text for the class apart from the text included in the class 
Myplace page. 
 
Suggested reading 
 
Most of the reading will take place through online sources and apart from written text 
we will also make significant use of videos, therefore books play a relatively minor 
role in this class – however, there are some that can be particularly useful for 
developing the right mindset for thinking about technology: 
• Steve Krug (2014) Don't Make Me Think: A Common Sense Approach 

to Web Usability (3rd edition), New Riders Publishing 
• Theodore Roszak (1994) The Cult of Information: A Neo-Luddite 

Treatise on High-Tech, Artificial Intelligence, and the True Art of 
Thinking, University of California Press 

• Efraim Turban, Ramesh Sharda & Dursun Delen (2011) Decision 
Support and Business Intelligence Systems, Pearson 

• Terry Winograd (1996) Bringing Design to Software, ACM Press 
 
 
Assessment 
30% of the overall marks will be based on an ongoing assessment where students 
receive marks for participation in the discussion fora based on the content and 
activity.  70% of the marks will be based on a summative assessment of the final 
assignments/activities the students submit after the course 

 



91 
 

Class Title Electives  
Credits  10 
You will be required to complete 2 elective subjects. You may choose a combination 
from a particular subject area, hence developing your understanding of a subject to 
a greater depth, or you can choose electives from different subject streams 
according to your personal interest. 

There is an extensive list of academically-approved elective classes, which is up-
dated each year.  The following list is a selection of the most popular classes offered 
at the most recent Electives Summer School but this is subject to change year on 
year. We also offer a number of elective classes at our local centres. 

Note that the Elective Offering changes every year. Electives offered over the last 2 
years included: 

• Brand Management & 
Strategy 

• Corporate Social 
Responsibility 

• The CEO: Challenges & 
Choices in Creating Value 

• Developing Effective 
Consulting Skills 

• Games of Strategy 
• Global Operations Strategy 
• International Business 
• Leadership 
 

• Managing in Europe 
(Toulouse, France) 

• New Venture Creation 
• Programme and Project 

Management 
• Security Analysis & 

Financial Markets 
• Digital Leadership: 

Strategy & Management 
• Strategic Decision Making 
• Strategic Financial 

Management 
• Sustainability Management 

 

Please note that elective classes are offered by subject specialists, who, in 
exceptional circumstances, may be unable to deliver a class.  Should this happen 
we will make every effort to find a replacement lecturer, but this cannot be 
guaranteed.  Equally, a class may be cancelled if the number of students due to 
attend is insufficient for the class to be educationally viable. In either case we will 
notify you as soon as a cancellation becomes known, but the possibility of such 
cancellation should be borne in mind when making travel arrangements, as the 
School will not accept responsibility for travel and accommodation costs. 

A minimum of 60 credits must have been completed before making elective choices. 
This must include any pre-requisite classes which are required to be taken before 
attending any elective. This information will be available on Myplace. 
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Class title  MG924  MBA Project & Project Methodology 
Credits  40 

 

Class Aims 

The primary aim of the MBA project is to clearly demonstrate ability in the utilisation 
of knowledge gained during the course for the identification of real managerial 
problems/issues, and the appropriate selection and application of methods for a 
critical analysis of these problems/issues. Additionally, it should create deep learning 
in the area(s) of management chosen by the student. A variety of options are 
available regarding both subject and method of exploration, for example undertaking 
an applied managerial project, investigative hypothesis testing, and investigative 
theory deducing or action research. 

The MBA project is specifically aimed at developing an understanding of the 
approaches available to undertake the MBA project and to better equip students to 
decide on their approach to the task.   

 

Learning Outcomes 

Subject specific knowledge and skills including: 
• The primary aim of the MBA project is to enable deep learning in an 

area chosen by the student consequently subject specific knowledge 
and skills will depend on the MBA project topic chosen.  The 
student(s) define their own specific learning outcomes which could 
cover a range of issues e.g.  a substantive topic, processual skills & 
concepts, methodological skills and processes or self-knowledge 
seeking to expand their thinking and reflective abilities to understand 
their own learning  

Cognitive abilities and non-subject specific skills including the ability to: 
• recognize and outline the various requirements of a successful 

academic-focused investigative project 
• make judgments about alternative approaches to enquiry, recognizing 

strengths and limitations of each approach 
• undertake relevant literature searches 
• identify and mitigate ethical issues in project design 
 
Teaching and Learning Methods 

This module is taught in a face to face session consisting of an interactive lecture 
which will map out the project process.  These will be supplemented by a wide range 
of material on Myplace. The MBA project is undertaken as a piece of independent 
work where the student(s) may establish a project topic or work on a project 
provided by one of our selected corporate partners or alumni. 
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This will include creating the research question(s), aims and objectives, collect and 
analyse the data, and come up viable conclusions and recommendations. The 
student(s) manage and own the whole process to produce the required output. The 
supervisor is there to provide advice on the process and as a ‘critical friend’. 

 

Indicative Content/Structure of Class/Lecture Programme 

Topics covered will include choice of project topic, design and implementation of the 
project investigation including ethical considerations and what has to be done to get 
started. Guidance is also given on the ethics process that has to be completed 
before you can start on the project.  

 

Assessment (including reassessment) 

The assessment requirement is that students submit: 
• a project proposal which has been agreed by a supervisor (format 

available on Myplace) 
• an ethics application form (available on Myplace) including a 

participant information sheet and an informed consent form. 
Approval of the proposal by the ethics board is mandatory. You cannot proceed to 
carry out the main project until the project proposal and ethics forms have been 
complete and approved and you have a supervisor. The MBA project is assessed 
against a set of generic criteria which are published in the project guidelines.   

 
Note:  

A student may elect to do an individual project or a group project (see Project 
Guidelines published on Myplace for more details).  

Where a student has been found guilty of academic dishonesty during their studies 
he/she will not be allowed to participate in a company sponsored project put forward 
by the Business School.  

Students that have been given the decision of “Proceed to Project” by the Board of 
Examiners will have one year from the date of this decision to complete their Project. 

Once you have been given a decision to “Proceed to Project” you are required to 
submit your project proposal and ethics application within one month of the date of 
this decision.   

You should also note that you must not start work on your project until your proposal 
and ethics application are approved. 
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Project Submission dates are:  

28 March for graduation in July 

25 August for graduation in November 

 
 
Matrix of learning outcomes/assessment 
 
Subject specific knowledge and skills  Teaching/ 

learning 
method 

Evidence of 
 outcome 

Overall project learning ep aia, agr 

Cognitive abilities and non-subject specific skills   

Recognize and outline the various requirements of a successful 
investigative project 

l, ir, dr,cd aia, aga 

Make judgments about alternative approaches to enquiry l, ir, dr,cd aia, aga 

Undertake relevant literature searches ir, rp aia, aga 

Identify and mitigate ethical issues in project design l, ir, dr,cd aia, aga 

l – lecture, c – computer lab session, dr – directed reading, ir – independent reading, rp- research papers, ep – 
empirical project, gp- group presentation, e – exam, cd – class discussion, agr – assessed group report, aia – 
assessed individual assignment 

 

 
 
 
 
 
 



95 
 

Appendix 1 - Extract From University Calendar  
 
4 Examination Regulations for All Instructional Courses  

4.1 General 
 

4.1.1 These regulations apply to all degree examinations leading to an 
award other than a doctorate or a degree of master by research.  
Degree examinations include in particular those examinations 
normally held at the end of each semester, with a resit diet before 
the succeeding academic session, the results of which are 
considered by formally constituted Boards of Examiners. 

4.1.2 These regulations are to be read in conjunction with the provisions 
of Ordinance 3.4 Examiners & Examinations.  

4.1.3 All examinations shall take place at the University, or, in the case 
of a class taught elsewhere, at the appropriate learning centre.  In 
exceptional circumstances and at the request of the Head of 
Department responsible for the candidate's course of study, the 
Head of Student Experience may authorise arrangements for 
examinations to be held elsewhere, subject to the payment by the 
candidate of any necessary costs. 

4.1.4 Written examinations for undergraduate classes shall take place at 
the time and place published by the Head of Student Experience, 
except that Heads of Department may make special provision for 
those registered with the University as having special academic or 
physical needs, or in exceptional cases otherwise. 

 The times and places for all other examinations shall be published 
by SEES or by the appropriate Head of Department or nominee. 

4.1.5 All examinations shall be invigilated by members of the academic 
staff or, in the case of a class taught elsewhere, by staff of that 
learning centre.  A Head of Department who has made special 
provision in terms of regulation 4.1.3 or 4.1.4 shall be responsible 
for the appointment of invigilators, who need not necessarily be 
members of academic staff. 

4.1.6 Invigilators shall ensure that examinations are conducted in 
accordance with these Regulations.  Other than in exceptional 
circumstances, a minimum of two invigilators shall be appointed for 
and shall be present in each examination room. 

4.1.7 Students are not permitted to present themselves as candidates 
for an examination unless they have been registered for that 
examination. 
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4.1.8 Students in attendance at the University in any academic year are 
automatically registered for the first attempt at any examination in 
that academic year provided they have satisfied the Head of the 
Department offering the class that the requirements as to 
attendance and performance have been fulfilled. 

4.1.9 Students not in attendance at the University, and students making 
a second attempt at an examination in any one academic session, 
are required to register for each examination and to pay any 
prescribed fees by the specified date. 

4.1.10 Students who fail to present themselves for an examination at the 
time and place published will be deemed to have forfeited that 
opportunity to sit the examination; except that in cases of absence 
through illness or other sufficient cause the Board of Examiners will 
take into consideration documentary evidence in assessing a 
candidate's position. 

4.1.11 In the assessment of an examination result the Board of 
Examiners will not normally consider project or other work which is 
part of an examination but which has not been submitted by the 
required date. 

4.1.12  During the period of evacuation of an examination hall on account 
of a fire-alarm or other emergency, the examination and the 
Regulations for Examinations shall be considered to be in 
suspense until the examination is re-started or is ended. 

 

4.2 Use of Dictionaries 
4.2.1 Students whose native language is not English are permitted to 

use paper-based English/native language dictionaries in University 
examinations, except as detailed in regulation 4.2.2.  These 
dictionaries will be subject to scrutiny by the Invigilator in Charge of 
each examination.  Electronic dictionaries are not permitted in 
University examinations. 

4.2.2 Unless instructions have been issued to the contrary, dictionaries 
shall not be used in language examinations. 

 

4.3 Conduct - Written Examinations 

IMPORTANT: Please note that the University is currently reviewing the use of 
electronic devices during examinations. Further details will be available from your 
Programme Administrator and on Myplace. 

 



97 
 

4.3.1 Communication between candidates, or between a candidate and 
anyone other than an examiner or invigilator, is forbidden during an 
examination. 

4.3.2 Candidates must act in accordance with any instruction issued by 
an invigilator. 

4.3.3 Coats, briefcases, notes and similar items shall be deposited 
outside the examination room or as directed by the invigilators.  
Candidates shall ensure that mobile telephones and similar items 
are switched off. 

4.3.4 Candidates are permitted to introduce into the examination room 
only the following items of a learning or reference nature: 

i. dictionaries as permitted by Regulation 4.2; 

ii. material identified on the relevant question paper as necessary or 
permissible; 

iii. material certified as permissible to meet a special academic or 
physical need. 

4.3.5 The introduction into the examination room and the use of 
calculators, computers and similar items is permissible only if they 
are used in a way compatible with Regulations 4.3.1 and 4.3.4.  
Candidates are not permitted to share the use of such items. 

4.3.6 Candidates are required to place their student cards on their 
examination desks in such a manner that the invigilators may verify 
each candidate's identity; any candidates failing to present their 
student cards may be required by an invigilator to complete and 
sign an examination attendance form. 

4.3.7 Candidates are not admitted to the examination room after the 
examination has been in progress for one-third of its scheduled 
duration. 

4.3.8 Candidates may not begin writing until authorised by the 
invigilators; they shall stop writing on the instructions of the 
invigilators.  

4.3.9 Candidates are required to write their answers in the answer-books 
provided unless directed otherwise.  On completion of an 
examination candidates must hand in all answer-books and other 
papers in the manner specified by the invigilators; unless otherwise 
indicated the question paper will be excluded from this 
requirement. 
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4.3.10 Candidates may leave an examination after it has been in progress 
for one-third of its scheduled duration but are not normally 
permitted to leave during the last 15 minutes of the examination 
period. 

4.3.11 Should it be necessary for a candidate to leave the examination 
room temporarily the invigilators shall require that the candidate 
normally be escorted throughout the absence by an authorised 
person. 

4.3.12 Candidates are required to remain in their places whilst in 
attendance at a written examination except in the circumstances 
provided for in Regulation 4.3.11.  Additional answer-books and 
other materials will be given to candidates by the invigilators when 
requested and should not be collected by candidates. 

4.3.13 At the end of an examination candidates shall remain quietly in 
their places until they receive instructions from the invigilators.  
When they receive permission to leave the examination room 
candidates shall do so quietly and as expeditiously as possible. 

4.3.14 A candidate found using unfair means during an examination may 
be required by an invigilator to withdraw from the examination.  In 
that event the invigilator shall send the candidate's answer-book 
directly to the relevant Head of Department or Course Director 
under separate cover giving details of the circumstances.  'Using 
unfair means' includes, for example, using unauthorised aids, 
copying from and communicating with other candidates. 

4.3.15 A candidate whose conduct is in the view of an invigilator 
disturbing to other candidates and who persists in this conduct 
after receiving a warning from an invigilator shall be required to 
withdraw from the examination room.  In that event the invigilator 
shall send the candidate's answer-book directly to the relevant 
Head of Department or Course Director under separate cover 
giving full details of the circumstances. 
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Appendix 2 – Personal Circumstances & Academic Appeals 
Procedures 
The University’s procedures for the consideration of Personal Circumstances & 
Academic Appeals seek to ensure that all students are treated fairly, are not 
disadvantaged by circumstances beyond their control and that the standards of the 
University’s awards are maintained.   

Personal Circumstances are defined as circumstances beyond a student’s control 
which may adversely affect their ability to study or their performance in assessment. 

An appeal is defined as a request for a review of a decision by an academic body 
charged with determining student progression and awards.   

The Personal Circumstances & Academic Appeals Procedure consists of three 
internal stages: 

 
Personal Circumstances Procedure 
Stage 1: Appeal to the Faculty Appeals Committee 

Stage 2: Appeal to the Senate Appeals Committee 

Timing - Students whose performance has been, or will be, affected by 
circumstances that are acute, severe and outside their control should inform the 
University as soon as they are aware of these circumstances by recording them on 
Pegasus under the ‘Personal Circumstances’ and submitting supporting evidence as 
soon as such evidence is available.  If further detail or clarity is required, students 
may also be asked to complete a Personal Circumstances Form (PCF). When a 
student’s performance in examination(s) or other assessment(s) is affected, 
Personal Circumstances should be notified to Student Business within five working 
days of the latest affected examination/assessment or date of affected assessment.  

Students should report in advance any circumstances that they anticipate will affect 
their performance in assessment.  Students who know they will be unable to attend 
any examination, due to circumstances beyond their control, should submit a 
completed Personal Circumstances Form, along with supporting evidence in good 
time.  If a student does not submit Personal Circumstances via Pegasus, they will be 
considered by the Exam Board.    It is the student’s responsibility to notify Student 
Business and organize/provide relevant supporting evidence.     

Examples of evidence include a letter from a medical practitioner, Death certificate, 
Letter from solicitor, court summons, confirmation from a transport official regarding 
unavoidable, unforeseen and severe disruption to transport, a letter of confirmation 
of any matters of fact relevant to the claim from an academic member of staff, Hall 
Warden, religious leader, the Student Counselling Service, The Advice Centre, The 
Advice Hub or other appropriate independent third party.   
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Appeals  
All students have the right to appeal against a progress or award decision of a Board 
of Examiners.  This includes students on part-time and distance learning 
programmes. 

A student may not submit an appeal until formal notification of the results have been 
given through Pegasus (but should nevertheless notify the University of any 
Personal Circumstances that may have adversely affected their performance as 
detailed above). 

Normally students should initiate the appeal on their own behalf. Exceptionally, an 
appeal may be made on a student’s behalf by his or her nominee.   This must be 
accompanied by a signed statement from the student confirming that the nominee is 
acting on their behalf. 
Appeals submitted electronically must come via the student’s Strathclyde email 
account.  Unsigned forms from unverifiable email accounts will be treated as coming 
from a third party and will not be accepted unless accompanied by a signed 
statement as detailed above. 

Timing & Format of Appeals to Faculty  
The letter, posted on PEGASUS, informing the student of the decision of the Board 
of Examiners will specify a deadline for submission of an appeal. All appeals, 
together with supporting documentary evidence, should be lodged with the 
appropriate Faculty Office no later than this deadline. Appeals should be addressed 
to the appropriate Faculty Manager and delivered to the Faculty Office for the 
Faculty in which the student is registered as indicated in the final letter issued 
confirming award or withdraw decision. 

Information can be found at: http://www.strath.ac.uk/staff/policies/academic/ 

Appeals should be set out on the Faculty Appeals Form that is accessed through the 
link above. All relevant sections of the Faculty Appeals Form must be completed and 
all supporting documentation attached.  In some circumstances, the University may 
have to verify evidence provided.   The statement on the last page of the Form, 
giving permission for the University to contact the person or organisation that has 
provided the evidence to verify its authenticity, should be signed and returned either 
with the Appeals Form or, if the signature cannot be scanned and the Form is 
submitted, electronically, separately in hard copy. 

Where an appeal is based on circumstances which the student might reasonably 
have been expected to have brought to the attention of the Department or the 
Faculty before the meeting of the Board of Examiners or to have reported as 
Personal Circumstances, such as an on-going medical or personal circumstance, 
the student must provide an explanation of why these were not brought to the notice 
of the University at an earlier date. 

An appeal submitted by the deadline will normally be considered within 30 working 
days of its receipt by the Faculty Office.   Any unavoidable delays in addressing the 
appeal (e.g. the absence of the individual(s) required to provide a response) will be 

http://www.strath.ac.uk/staff/policies/academic/
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notified at as early a date as possible.   An appeal submitted after the appropriate 
deadline will not be considered unless there are compelling reasons for missing the 
deadline and these are explained in full and accompanied by relevant evidence at 
the time of submission.   Appeals received twelve months or more after the date of 
the relevant Board of Examiners will not be considered in any circumstances. 

The Faculty office will send out an acknowledgement within five working days of 
receipt of an appeal during the semester and ten working days out with semesters, 
normally by email to the student’s Strathclyde email account. 

On receipt of the documentation, the Faculty Manager, or nominee, in consultation 
with the Vice Dean (Academic) or nominee, will judge whether there are grounds for 
appeal. If not, the student will be informed in writing that the appeal will not be 
considered because there are no grounds. 

If there are grounds for appeal, the Faculty Office will send a copy of the appeal 
documentation to the relevant Head of Department/School (or nominee) to comment 
on the appeal.  These individuals may consult colleagues, including any staff named 
in the appeal or otherwise investigate the appeal as appropriate. 

The student will be informed in writing of the decision of the Faculty Appeals 
Committee by the Faculty Office within seven working days of the decision being 
made. The student will be provided with an explanation of the Faculty Appeals 
Committee’s decision(s) and with a copy of the written comments of the 
Department/School and/or the Vice Dean (Academic) which were considered at the 
meeting of the Faculty Appeals Committee, for information. 

The Faculty Office will retain a record of appeals, include one copy of all relevant 
paperwork and minutes of the Faculty Appeals Committee meetings, for six years 
after the outcome of the appeal. All other copies of the Faculty Appeal papers will be 
destroyed once the appeal process has run its course. 

Grounds of Appeal to Faculty   
Appeals against a decision of a Board of Examiners must be made on at least one 
of the following grounds: (please note: evidence should be provided for all grounds 
cited) 

Procedural irregularities in the assessment process (including alleged administrative 
error which could have led to the Board of Examiners to reach a different conclusion 
to that which they might have reached had the error not been made). 
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Inadequate assessment, prejudice or bias on the part of the examiners, and/or 
Medical, personal or other circumstances which affected a student’s performance of 
which the examiners were unaware at the time of the assessment and which the 
student was unable to disclose under the Personal Circumstances procedures. 
 
Graduation 
If a student intends to appeal against an award decision, they must institute the 
appeal proceedings before they graduate.   Where an appeal relating to the final 
award is pending, either at Faculty or Senate level, the student must not graduate 
until the appeal is resolved and the student must notify Student Business of the 
appeal.   Graduation is considered to be acceptance of the award and an appeal 
against the classification or nature of the award cannot be raised after a student has 
graduated.   A student who submits an appeal and then graduates before the appeal 
is dealt with will be taken to have abandoned the appeal and it will not thereafter be 
considered. 

Academic Judgement  
Appeals against how academic judgement has been exercised will not be 
considered.  Academic judgement is a judgement about an assessment, a degree 
classification, research methodology or course content/learning outcomes.  In other 
words, a student cannot submit an appeal simply because they believe they deserve 
a better mark and any such appeal will be rejected.  A student who does not 
understand why they received a lower mark than they had expected, should contact 
they relevant tutor and ask for feedback.  An appeals committee will not re-mark 
work, change any mark awarded to pass comment on the marks given. 
 
 
Advice & Support  

For advice and support in submitting mitigating Personal Circumstances or lodging 
an Appeal, students are advised to discuss the issue with one or more of the 
following: 
• Personal Development Advisor 
• Course Director 
• The Advice Centre 
• Disability Service (in the case of students with a disability 
• The Advice Hub at the University of Strathclyde Students’ Association 

(USSA) 

 
For full information visit:  

http://www.strath.ac.uk/sees/studentpolicies/ 

http://www.strath.ac.uk/sees/studentpolicies/
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Appendix 3 – Rules Relating to Academic Dishonesty 
The University of Strathclyde’s degree regulations state that your degree will be 
awarded in recognition of a candidate’s personal achievement.   Any written work 
that you submit to SBS must therefore be your own.  Plagiarism of other people's 
work whether passages are copied directly without attribution, or with slight 
rewording, is wholly unacceptable and will be heavily penalised.  This remains true 
irrespective of whether the work in question is listed in your bibliography. 

The mark awarded for your work will certainly be lower and may well be zero. In 
severe cases you may be required to submit another essay in order to qualify to take 
the class exam (where relevant). Disciplinary procedures which will be invoked for 
prima facie cases of plagiarism are set out on in the MBA course handbook pages 
31-32. 

Of course, we expect you to research your work thoroughly and do not want to 
discourage you from considering other people's ideas or data.  However, you must 
always be extremely clear about any sources that you have used.  The following 
three rules will help you to avoid plagiarism. If you are in any way uncertain about 
what constitutes plagiarism always consult your tutor. 
 

1. The language in your submission must either be your own or a direct quote 
from the original author.  

2. Changing a few words or phrases from another writer's work is not enough to 
satisfy point 1 above. The writing is either your own or the other person's; 
there are no in-betweens.  

3. Footnotes/endnotes can be used to acknowledge that a fact or opinion comes 
from another writer. If the language comes from another writer, quotation 
marks are necessary in addition, to a footnote. 

For further information please refer to: 
http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/ac
ademicdishonestyguidance/ 

An Example 
The following original passage can be found in R MacIntosh and D MacLean (1999), 
Conditioned Emergence: A Dissipative Structures Approach to Transformation, 
Strategic Management Journal, Vol 20, No. 4, 1999, pp299-300. 

It is clear that in many respects the content and process views of strategy are 
complementary if taken as a set or incomplete if treated as individual elements.  If 
one likens the issue to a journey, the content approach has a clear destination but 
the means of transport is indeterminate whereas with the process approach the 
transport is known and in motion, but the journey is something of a “mystery tour.”  
One could argue that if a complete theory of strategy is in fact needed, why not just 
use the two approaches as appropriate as is indeed the practice in many institutions.  

http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/academicdishonestyguidance/
http://www.strath.ac.uk/sees/studentpolicies/policies/appealscomplaintsdiscipline/academicdishonestyguidance/
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It is our belief however that an overall framework which transforms and reconciles 
the mutually contradictory assumptions of each approach would constitute a 
significant step forward, in both practical and scholarly terms.   

See the following table: 

Student Version Comment Category 

In many respects the content and 
process views of strategy are 
complementary if taken as a set or 
incomplete if treated as individual 
elements. 

Obvious plagiarism.  
Word-for-word repetition 
without acknowledgement. 

Type I 

Subject to disciplinary 
action 

 
In many respects the content and 
process views of strategy are 
complementary if taken as a set or 
incomplete if treated as individual 
elements1 

 

 
 
 
1 (MacIntosh and MacLean, 1999). 

 
Still plagiarism.  
The footnote alone does not 
help. The language in the main 
body of the text is still that of 
the original authors.  Only 
quotation marks around the 
whole passage plus the page 
numbers where the quote 
appears would be correct. 

 
Type II 
 
Subject to disciplinary                  
action 

 
The process and content views of 
strategy may be viewed as 
complementary.  The content view 
focuses on a clear destination but 
doesn’t explain the means of 
transport.  The process view 
focuses on the means of transport 
but the destination remains a 
mystery tour. 

 
Still plagiarism.   
The original work has been 
paraphrased, with a few words 
changed or omitted, but by no 
stretch of the imagination is the 
student writer using his own 
language. 

 
Type III 
 
Subject to disciplinary 
action or criticism by 
virtue of poor style 
and poor 
representation of the 
contents of the 
reference 

 

 

‘It could be argued that a complete 
theory of strategy is needed using 

Not quite plagiarism, but 
incorrect and inaccurate.  

Type IV 
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the two approaches as 
appropriate’. (MacIntosh and 
MacLean, 1999) 

The quotation marks indicate 
exact repetition of what was 
originally written. The student 
writer, however, has changed 
some of the original and is not 
entitled to use the quotation 
marks.  Also, there is no 
indication of which page 
number the quotes were taken 
from. 

 

 

Subject to criticism by 
virtue of poor style 
and poor 
representation of the 
contents of the 
reference 

 

When considering the literature on 
strategy research, some 
commentators argue that the 
process and content views of 
strategy may be complementary so 
long as they are considered in 
tandem. According to MacIntosh 
and MacLean (1999,p300), ‘an 
overall framework which 
transforms and reconciles the 
mutually contradictory assumptions 
of each approach would constitute 
a significant step forward, in both 
practical and scholarly terms.’   

Correct. In the first sentence, 
the student writer uses his own 
words to summarize a view 
found in the literature whilst 
acknowledging the source of 
the insight.  In the second 
sentence, a quotation is used 
to make a specific point and 
the citation specifies which 
article the quote is drawn from 
and the page on which it 
appears.  The quotation is also 
an accurate and verbatim copy 
from the original source. 

 

 

 

 

 
Examples of Academic Dishonesty 

Cheating in written examinations 
Illicit copying or communicating 
Possession of prohibited materials 
Unapproved use of electronic devices to store and retrieve information 

False candidature or impersonation 
Impersonating another student in an examination or engaging someone else to take 
one’s place in an examination. 

Undertaking a piece of coursework for another student or engaging someone else to 
undertake a piece of coursework in one’s place. 
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False Declaration 
Making a false declaration in order to receive special consideration by an 
Examination Board/Committee or Appeals Committee or to obtain extensions to 
deadlines or exemption from work. 

Fabrication of falsification of data/experimental results/statistics/references 
Presentation of data, experimental results, statistics or references in laboratory 
reports, essays, projects, presentations, dissertations, theses or other assessed 
work which have been invented or altered by the student. 

Plagiarism 
Using someone else’s work (i.e. words, ideas, results, tables or diagrams) whether 
taken from print, electronic or internet sources without acknowledgement whether by 
direct copying, paraphrasing or summarizing. 

Duplication 
Submitting the same piece of work for two different assignments/degree 
programmes.  Even though it is the student’s own work which is being reproduced 
this is a form of plagiarism and should be treated as such. 

Collusion 
Agreeing with another student either to submit work produced collaboratively or to 
copy the other student’s work. 

This is a form of plagiarism in which the individual whose work is being plagiarized 
gives consent for this to happen.  In such cases both parties are committing an 
offence. 
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Appendix 4 – Equality & Diversity 
The University of Strathclyde is committed to achieving and promoting equality of 
opportunity in the learning, teaching, research and working environments. 

We value the diversity of our students and support the development of mutual 
respect and positive relations between people. 

The University has in place Equality Outcomes which meet the requirements the 
Equality Act 2010.  

You are advised to familiarise yourself with the University approach on equality and 
diversity and relevant developments and information by visiting the website:    

If you have any queries, please bring these to the attention of staff or the University's 
Equality and Diversity office.   

Email:   equalopportunities@strath.ac.uk 
Telephone:  +44 141 548 2811 

http://www.strath.ac.uk/equalitydiversity/ 

Students with disabilities  
The University is committed to providing an inclusive learning and working 
environment for disabled people. 

If you have, or think you have, a disability we encourage you to disclose it as soon 
as possible. Declaring your disability will enable you to access any additional support 
that you may need and help to ensure you become a successful student. The 
information you provide will be treated as confidential and will not be shared with 
other staff without your consent. 

The University has a dedicated Disability Service that offers specific advice, 
information and assistance to disabled students, including information on the 
Disabled Students Allowance (DSA). Further information is available from the 
website: http://www.strath.ac.uk/disabilityservice/ 

In addition, each academic department/ school (for HaSS) has at least one 
Departmental Disability Contact (DDC), who act as a first point of contact for 
disabled students. The Departmental Disability Contact list is available on the 
website at:  http://www.strath.ac.uk/disabilityservice/ddc/ 

Please inform your course administrator, the DDC or member of the Disability 
Service of your needs as soon as possible to provide you with the relevant support 
you require. 
 
Email   disabilityservice@strath.ac.uk 
Telephone:  +44 141 548 3402 

www.strath.ac.uk/disabilityservice 

 

mailto:equalopportunities@strath.ac.uk
http://www.strath.ac.uk/equalitydiversity/
http://www.strath.ac.uk/disabilityservice/
http://www.strath.ac.uk/disabilityservice/ddc/
mailto:disabilityservice@strath.ac.uk
http://www.strath.ac.uk/disabilityservice
http://www.strath.ac.uk/disabilityservice
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Issues with Physical Access on campus 

If you experience an issue with physical access anywhere on campus, please email: 
physicalaccess@strath.ac.uk where a member of Estates staff will be able to help. 

 
Dignity, Respect and Classroom Protocol 

At the University we are committed to providing a safe learning environment where 
dignity is respected and discrimination or harassment does not occur on the basis of 
age, disability, gender reassignment, marriage and civil partnership, pregnancy and 
maternity, race, religion or belief, sex and sexual orientation. No student should 
intentionally be made to feel threatened or excluded from class participation. 

You are reminded of your responsibility for the duration of your studies by showing 
respect to fellow classmates and staff by remembering the following protocol:  
• Attend all scheduled lectures/ seminars and/ or practical sessions 

such as labs, including any additional learning and teaching sessions. 
• Arrive on time and remain in class until the end of the session. If you 

need to leave early for any reason, please notify the tutor at the 
beginning or prior to the class. 

• Do not disrupt the class by habitually coming in late or coming and 
going from the classroom during the session. 

• Refrain from consistently interrupting another speaker and listen to the 
ideas of others with respect. Do not be rude or make personal attacks 
on individuals during group discussions. 

• Do not bring food into the classroom, other than for medical reasons, 
e.g. diabetes. Beverages may be permissible at the tutor’s discretion if 
the room utilisation rules allow. 

• Inform tutors of specific requirements for example the need to perform 
prayers for practising students of diverse faiths. 

• At any course related external visit you are acting as ambassadors of 
the University and are reminded to act as such. 

• Follow emergency instructions and health and safety procedures. 
• Should you have any concerns please bring them to the attention of 

your centre administrator and/or appropriate University staff. 
www.strath.ac.uk/media/ps/humanresources/policies/DignityandRespectPolicy.pdf 

 

mailto:physicalaccess@strath.ac.uk
http://www.strath.ac.uk/media/ps/humanresources/policies/DignityandRespectPolicy.pdf
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Appendix 5 – Strathclyde Students & The Higher 
Education Charter 
The Scottish Office Education Department launched the Further and Higher 
Education Charter in 1993 after open consultation with all the parties concerned.  
The University contributed positively to the debate on the Charter and supports 
many of its principles, which reflect existing good practice and standards of 
customer care in the University. 

The University endorses for the most part the aims of the Charter.  Additionally, this 
document identifies those issues which receive particular attention in the University 
or where University policy may be at variance with the Charter. The Charter is 
devoted largely to the obligations of the institutions, but students also have 
responsibilities, in particular the expectation that they will observe the Charter, 
Statutes, Ordinances, Regulations and any other rules of the University. 

Standards Of Service 
The University endeavours to provide all students with an environment that is 
educationally supportive, fair and intellectually challenging and where services are 
provided in an efficient and friendly manner.  However, should problems occur, or 
should you not be satisfied with the standard of service you receive, we would ask 
you to let us know as soon as possible using the complaints procedure published in 
this course Handbook. 

Choice Of Institution And Course 
The University is a founder member of the Higher Education Liaison Officers 
Association of the United Kingdom, and fully supports its Code of Practice regarding 
quality of information and service.  The University supports recognised publications 
(such as the University and College Entrance Guide and the Entrance Guide to 
Higher Education in Scotland), databases (such as ECCTIS and Gateway) and 
sources of advice which give general information on the opportunities available.  
These help potential students to understand the nature and standard of education 
provided and so make an informed choice of institution. More importantly, potential 
students should seek information and guidance from professional advisory staff such 
as school or college guidance staff, members of the local careers service of the 
Schools and Colleges Liaison Service of the University, which has a team of trained 
staff to advise. 

The Undergraduate and Postgraduate Prospectuses provide candidates with 
information and advice to help them choose the most suitable institution and course 
for their needs. 

High Education Quality Council (then known as the Academic Audit Unit) last 
reported on the quality assurance systems in the University in 1992.  Its report is 
available from the Academic Registrar. 
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The Scottish Higher Education Funding Council will report every five years on the 
quality of teaching of each subject.  Published reports are available from the 
Academic Registrar. 
 
The Universities Funding Council publishes an assessment of the quality of research 
carried out by each institution.  Its latest report on the University of Strathclyde is 
available for consultation in the Secretariat Offices. 

The University's courses involve progression through subjects along coherent 
pathways by credit accumulation.  All students have considerable freedom of choice 
and some take up opportunities to transfer to other compatible courses in this or 
other institutions.  The University was an original signatory to the Scottish Credit 
Accumulation and Transfer Scheme (SCOTCATS). 

After Acceptance 
New students receive copies of the course Handbook detailing the aims and 
structure of the course along with other more general information.   

Course Assessment 
Course Handbooks and class statements include information on the criteria for 
assessment of work during the course. 

Students Association 
The University does not subscribe to the United Kingdom Government's views on 
student organisations.  It considers that the proposed reforms would impose 
restraints on activities which would result in the demise of many student services.  
The University depends upon the Students Association to provide sporting, social 
and educational support services, which enhance the quality of the student 
experience and assist the University in providing an effective teaching and learning 
environment. 

Student Complaints 
The University of Strathclyde endeavours to provide all students with an 
environment that is educationally supportive, fair and intellectually challenging and 
where services are provided in an efficient and friendly manner.  However, we 
acknowledge that problems can occur from time to time.  When they do or when you 
are not satisfied that we have acted in accord with our policies and standards we 
would ask you to let us know as soon as possible using the procedures described 
below. 

Policies, Definitions and Standards: 
Academic Matters 
In partnership with each student, the University undertakes to identify and supervise 
an approved programme of study and to make a fair assessment of each student's 
performance at each key stage of their programme.  Details of specific study and 
assessment programmes and criteria for assessment are contained in Course 
Handbooks available from the appropriate Faculty Officer.  
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Academic Departments frequently invite feedback from students through 
questionnaires and staff/student committees. 

Administrative or Academic Support Services 
Most departments that provide Administrative or Academic Support Services for 
students issue a written account of the services they provide.  Services are resource 
limited but each Department aims to provide an efficient and friendly service.  Some 
have published specific performance standards as part of the Administration's 
Customer Care Programme.  All encourage feedback from students as an input to 
assigning priorities for development. 
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Appendix 6 - International Centre Contacts 
 
ABU  DHABI  Ms Lena Shaban  Programme Co-ordinator 

Mr Shabeer KP  Programme Administrator 
Strathclyde Business School UAE   
CERT Technology Park 
P.O. Box 5464 
Abu Dhabi 
United Arab Emirates 
Tel: + 9712 404 8546 
Email:  
lena.strath@hct.ac.ae 
shabeer.strath@hct.ac.ae 
 

BAHRAIN  Ms Milushka Faria  Programme Co-ordinator 
Mr Elvin Joseph  Programme Administrator 
Strathclyde MBA Office 
Bahrain Institute of Banking & Finance 
Building 146, Road 4034 
Manama 
Kingdom of Bahrain   
Tel: 00 973 3904 7420 – Milushka 
Tel: 00 973 3399 2779 - Elvin  
Email:  
milushka.faria@strath.ac.uk 
elvin.joseph@strath.ac.uk 
 

DUBAI  Ms Karen Ryan                                 Mkt & Community Relations Manager - UAE 
Ms Sheena Mohideen  Programme Co-ordinator 
Strathclyde Business School UAE 
Dubai Women’s College 
The Higher Colleges of Technology   
PO Box 16062 
Dubai, UAE 
Tel: +971 2 206 4054  
Email:  
karen.ryan@strath.ac.uk 
sheena.strath@hct.ac.ae 
 

GREECE Ms Afroditi Feredinou  Director 
International Management Studies 
296 Kifissias Str 
Halandri 15232 
Athens 
GREECE     
Tel: 00 30210 7230814 
Email:   
afroditi.feredinou@imstudies.gr 
 

mailto:lena.strath@hct.ac.ae
mailto:Shabeer.strath@hct.ac.ae
mailto:milushka.faria@strath.ac.uk
mailto:elvin.joseph@strath.ac.uk


113 
 

 
MALAYSIA Mr Soon Thiam Lam  Chief Executive 

Mrs Cristina Magat  MBA Programme Manager 
Mr Fauzi Ismail                                 MBA Student Co-ordinator 
CDC Management Development  
(M) S/B 
501 Block F 
Phileo Damansara 1, 
No.9 Jalan 16/11, 
46350 Petaling Jaya  
Selangor     
MALAYSIA     
Tel : 00 603 7660 8950 
Email:  
cristina@cdc.edu.my  
fauzi@cdc.edu.my 
 

 OMAN Ms Dina Al Maimani  MBA Co-ordinator 
Mr Yaqoob Al Qaidhi                        MBA Co-ordinator 
College of Banking &  
Financial Studies 
P.O. Box 3122 Ruwi, 
Postal Code 112, 
Sultanate of Oman 
Tel :  00 968 24 505758 (Direct Number)   
Email : 
dina@cbfs.edu.om 
yaqoob@cbfs.edu.om         
 

  SINGAPORE Mr. Joe Heng                                   Head: High Education & Business Development 
Mr Meyappan Adaikalam MBA Co-ordinator 
Ms. Elayne B. Dalsen                       MBA Administrator 
YMCA Education Centre (YEC) 
YMCA of Singapore 
One Orchard Road 
Singapore 238824 
Tel: 00 65 862379 
Email:   
Meyappan@ymca.edu.sg 
elayne@ymca.edu.sg 
                              

SWITZERLAND Dr Claudia Schmid-Schoenbein Programme Director 
Swiss Management Forum AG 
Prime Centre 1  
Postbox 2503  
CH-8060 Zürich-Airport,  
Switzerland 
Tel : +41 43 816 4470  
Email:  
cschmidschoenbein@swissmanagementforum.com 
 

 
 
   

 

mailto:cristina@cdc.edu.my
mailto:aizat@cdc.edu.my
mailto:yaqoob@cbfs.edu.om
mailto:Meyappan@ymca.edu.sg
mailto:elayne@ymca.edu.sg
mailto:cschmidschoenbein@swissmanagementforum.com
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MBA Examination Timetables – March 2017 
 
Date Subject Country Time 

 
Tuesday 14 March 

 
Operations Management 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
12.30 pm – 3.30 pm 
12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
6.00 pm – 9.00 pm 
10.30 am – 1.30 pm 
 

 
Wednesday 15 March 

 
Marketing Management 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
12.30 pm – 2.30 pm 
12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
6.00 pm – 8.00 pm 
10.30am – 12.30pm 

 
 
Thursday 16 March 

 
Managing People in 
Organisations 
 
 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
12.30 pm – 3.30 pm 
12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
6.00 pm – 9.00 pm 
10.30 am – 1.30 pm 
 

 
Monday 20 March 

 
Financial & Financial 
Management 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
12.30 pm – 2.30 pm 
12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
6.00 pm – 8.00 pm 
10.30 am – 12.30 pm 
 

 
Tuesday 21 March 

 
Analytical Support for 
Decision Making 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
12.30 pm – 3.30 pm 
12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
6.00 pm – 9.00 pm 
10.30 am – 1.30 pm 
 

 
Wednesday 22 March 

 
Financial & Management 
Accounting 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
12.30 pm – 2.30 pm 
12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
6.00 pm – 8.00 pm 
10.30am – 12.30pm 
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MBA Examination Timetables – July / August 2017 
 
Date Subject Country Time 

 
Monday 24 July 

 
Analytical Support for  
Decision Making 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
12.30 pm – 3.30 pm 
12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
6.00 pm – 9.00 pm 
10.30 am – 1.30 pm 

 
 
Tuesday 25 July 

 
Marketing Management 
 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
12.30 pm – 2.30 pm 
12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
6.00 pm – 8.00 pm 
10.30 am – 12.30 pm 
 

 
Wednesday 26 July 

 
Operations Management 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
12.30 pm – 3.30 pm 
12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
6.00 pm – 9.00 pm 
10.30 am – 1.30 pm 
 

 
Thursday 27 July 

 
Financial & Management 
Accounting 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
12.30 pm – 2.30 pm 
12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
6.00 pm – 8.00 pm 
10.30 am – 12.30 pm 
 

 
Wednesday 2 August 

 
Finance & Financial 
Management 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia  
Switzerland 

12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
12.30 pm – 2.30 pm 
12.30 pm – 2.30 pm 
11.30 am – 1.30 pm 
6.00 pm – 8.00 pm 
10.30 am – 12.30 pm 
 

 
Thursday 3 August 

 
Managing People in 
Organisations 

Abu Dhabi 
Bahrain 
Dubai 
Oman 
Greece 
South East Asia 
Switzerland 

12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
12.30 pm – 3.30 pm 
12.30 pm – 3.30 pm 
11.30 am – 2.30 pm 
6.00 pm – 9.00 pm 
10.30 am – 1.30 pm 
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